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rcgl’la“a,|‘.ncd political task (1, p.211 |
Yo and election campaigns, here, according to

clearly € " ihe  election
,:\s raseit 48 advisable to talk about political and psychological
1.Y. \!al.’i‘ .Firsl, they are all focused on the implementation of a specific
""dmomgliilé individual psyche individual citizens and the social psyche of
jmpact Of munities. Such influence should motivate them to vote for one or
human Cg;;dida[e_ Secondly, the initiators and organizers of this influence
anoill:i;mmy political subjects (individual politicians, parties, groups) or
individual citizens on certain .p.olmcal _p.rmc_lples, which are extemal_ to t’he
electorate. And their very pohgcal position is also an external psychic with
foamy psycho—energetlc pOtenIIE.ll. [O3p: 269] :

The use of PR technologies to achieve mutual understandmg with
different groups of the public is the area of competence of PR specialists. In
developed democracies, political parties, as a rule, have a solid material and
technical base, headquarters and a well-established system of constant work
with voters. Post-Soviet political reality, the mood of the electorate due to
the constant ransformations taking place in society, they are very dynamic
and difficult to predict. However, almost all political parties care little about
working with voters. Therefore, it is extremely difficult to cite as an example
any party that has an effective PR system. At best In case the parties have a
press service or a press secretary, their publications are published very
rarely. Sometimes PR specialists are invited to implement individual
programs. But they are mentioned only before the election. At the same
time, party leaders are in no hurry to follow the recommendations of
consultants even at the stage of the election campaign.

It should be noted that the use of electoral technologies is based on the
same principles as political PR technologies in general. The following
election technologies are most often used during elections: campaigning
through the media or creating informational occasions. Not all are
distributed in the media information (for example, weather forecasts,
entertainment, sports and other similar messages) are agitational and
political in nature. Political information includes only information that is of
public importance, requires attention from government agencies, influences
VOte'rs, forming in them an opinion about the activities of government,
parliament, parties and other political institutions, €conomic, cultural and
other life of society. Thus, political agitation is communication organized
thr‘?‘fgh the media and other means to influence people's attitudes towards
political entities or objects [6, p. 6].

- i}lﬁcirainian r.ersearcher LV. Shovku_n attributes algitaFion tpropgh the media
that ﬂ]_feCt political advertising. Indirect adve{'tlsmg is built in such a. way
e source of information looks neutral, independent of the candidate.
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Distrust is deliberately ignored in the implementation ;
advertising and voter rejection of information coming ﬁflf Irey
during the election. Indirect advertising is byjj o by o th
barrier. How successful it is is determined Primarily I;)ass thi
advertising. Indirect advertising, associated iy, they the
information about the candidate in the press, :
video image on the TV screen, can significant]y
the election campaign [5, p. 19].

The organization of an indirect advertising
the creation of informational events — events tha
to the candidate and are of interest to the o
common forms of indirect advertisements are cyst
the media, designed to shape and str
campaign. During the election, o
widely used, which include all
aimed at promoting the image of the
of promotions, political advertisine sh
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