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The gender stereotyping of advertising communication 

This paper analyzes the representation of gender advertising images and their 

dynamics in a system of value priorities of society. 

Objective: The purpose is to study the change characteristics of the gender 

images as representants of social reality at different stages of social development. 

Applied methods: the method of system analysis, synthesis and descriptive. 

Conclusions. Advertising can be considered to be one of the most aggressive of 

gender “technologies”. The privileged position in the advertising discourse is 

connected with the visualization of gender communication space, the growing of 

importance of non–verbal components in the modern mass communication strategies. 

The images which are presented in advertising, their symbolic meaning addresses the 

reader to the rituals of everyday life. The images on their own are part of the context 

within which the detection and identification of gender affiliation of the individual 

happens. 

Keywords: gender, gender image, gender stereotypes, masculinity, femininity, 

gender asymmetry. 
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