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Передмова

Метою “Методичних вказiвок” для самостійної роботи студентів є  формування впродовж 60 годин самостійної роботи (вхідний рівень володіння мовою – В1) вмiнь та навичок читання за тематикою спеціалізації 073 “Менеджмент туризму та гостинності” на І курсі навчання Інституту економіки та менеджменту (ІЕМ) з англійської мови (вихідний рівень володіння мовою – В2). За рахунок тренування і виконання читання  текстів і комунікативних  завдань студенти зможуть досягти практичного володіння англійською мовою за фахом.
Практичне володіння іноземною мовою в рамках даного курсу припускає наявність таких умінь, які дають можливість:

· вільно читати оригінальну літературу іноземною мовою у відповідній галузі знань;

· оформляти витягнуту з іноземних джерел інформацію у вигляді перекладу або резюме;

· робити повідомлення і доповіді іноземною мовою на теми, пов'язані з науковою роботою майбутнього фахівця;

· вести бесіду за фахом.

Кожний урок складається з тексту й комплексу мовних вправ, які розраховані на удосконалення навичок активізації словарного і граматичного мінімуму професійного спрямування.

“Методичні вказiвки” забезпечують підготовку до міжнародного усного спілкування англійською мовою для спеціальних цілей, а саме - оволодіння лексичними, граматичними і стилістичними навичками, а також умінням читати, перекладати, згортати і розгортати усну англомовну інформацію наукового функціонального стилю, що передбачено вимогами Програми вивчення іноземних мов у нефілологічному ВНЗ.

Lesson 1

Read the text:

Meaning & Concept of Travel Business

Travel business is an economic activity, which is related to continuous and regular buying and selling of travel related services for satisfying human wants. Travel industry has been agreed as a service industry. In tourism, service is anything which is provided to the traveler to travel, stay and involve in tourism activity. Travel has fascinated human beings throughout the ages. During the past time travel was there but ‘tourism’ was not. Because travel was not undertaken for the purpose of pleasure and their motive was not to seek holiday from the daily routine works. When people learned to differentiate between work and leisure then tourism started. When business agencies were developed to sale travel related services then tourism industry started and travel business flourished.

Tourism is related to broader economic and social issues including commodification and globalization of culture, hospitality, friendship, pleasure, and place and its attractions. Within this realm, tourism is regarded as experience industry where travel experience is sold as a commodity just like other household, recreation-oriented products. Therefore, tourism is related to travel, stay and involvement of people in tourism activities. Their travel and stay need to generate economy and economy is generated by service. For this there should be buying and selling process. Only travel business are able to involve in motivating travelers to travel, organize travel formalities, and provide travel related services and they can sale tour.

Travel business is a complex concept as the industry includes many activities, which together produce the tourist product that is travel experience. It is also complex due to various sub-sectors of the tourist products. Tourism is a single industry but it is made of different industries such as hotel, airlines, travel agency, trekking agency etc. Each one of them provides individual product or they combine together to provide travel experience. Any visit to a tourism destination comprises a mix of several components of different organizations. A traveler may buy all the travel components from a commercial supplier, for example a travel agency, as a single product or may buy travel components individually from different suppliers. The buying and selling of all such travel related services constitute travel business.

Travel Agency

Travel agency is one of the most important organizations in the tourism private sector that plays a significant and crucial role in the entire process of developing and promoting tourism in the country or at the destination. It is a travel agency which packages and processes all the attractions, accesses, amenities and ancillary services of a country and presents them to the tourists. That’s why travel agencies are known as image builder of a country. A prospective travel agency is one that makes arrangement of travel tickets (air, rail, road and sea); travel documents (passport, visa and other documents for travel), accommodation, entertainment and other travel related services from the principal suppliers. It may also secure travel insurance, foreign currency for the traveling people.

Exercise 1. Read and memorize using a dictionary: 

	to fascinate; to undertake; leisure; commodification; realm; access; amenity; ancillary services; to make arrangements; accommodation; entertainment; to secure insurance; crucial role; trekking agency; challenge; framework; foreign currency.


Exercise 2. Answer the questions:

1) What is the concept of travel business?

2) Is travel business a service industry?
3) When did tourism start?
4) How is tourism regarded?
5) Is tourism made of different industries?

Exercise 3. Match English words and word-groups with their definitions:
	1. Travel business
	a) is an economic activity, which is related with continuous and regular buying and selling of travel related services for satisfying human wants.

	2. Travel industry
	b) has been agreed as a service industry.

	3. Tourism
	c) is a service which is provided to the traveler to travel, stay and involve in tourism activity.

	4. Tourism
	d) is related to broader economic and social issues including commodification and globalization of culture, hospitality, friendship, pleasure, and place and its attractions.

	5. Tourism
	e) is a single industry but it is made of different industries such as hotel, airlines, travel agency, trekking agency etc.

	6. Travel business
	f) is a complex concept as the industry includes many activities, which together produce the tourist product that is travel experience.

	7. Travel agency
	g) is one of the most important organizations in the tourism private sector that plays a significant and crucial role in the entire process of developing and promoting tourism in the country or at the destination.


Exercise 4. Fill in the gap with an appropriate word.
a) travel; b) makes; c) documents; d) tickets; e) entertainment; f) traveling;           g) travel insurance; h) services

A prospective __1__ agency is one that __2__ arrangement of travel __3__ (air, rail, road and sea); travel __4__ (passport, visa and other documents for travel), accommodation, __5__ and other travel related __6__ from the principal suppliers. It may also secure __7__, foreign currency for the __8__ people.
Exercise 5. Match the left part with the right:

	1. Travel industry has been agreed as
	a) constitute travel business.

	2. In tourism, service is anything
	b) which is provided to the traveler to travel, stay and involve in tourism activity.

	3. Travel has fascinated human beings
	c) to travel, stay and involvement of people in tourism activities.

	4. Therefore, tourism is related
	d) Throughout the ages.

	5. Tourism is a single industry but
	e) it is made of different industries such as hotel, airlines, travel agency, trekking agency etc.

	6. The buying and selling of all such travel related services
	f) a service industry.


Exercise 6. Ask questions to the given answers:

1) Question: ___________________________________________?

    Answer: During the past time travel was there but ‘tourism’ was not.
2) Question: ___________________________________________?
    Answer: Tourism is regarded as experience industry where travel experience is sold as a commodity just like other household, recreation-oriented products.
3) Question: ___________________________________________?
    Answer: Because travel was not undertaken for the purpose of pleasure and their motive was not to seek holiday from the daily routine works.
4) Question: ___________________________________________?
    Answer: A traveler may buy all the travel components from a commercial supplier, for example a travel agency, as a single product or may buy travel components individually from different suppliers.
5) Question: ___________________________________________?
    Answer: A travel agency may also secure travel insurance, foreign currency for the traveling people.

Exercise 7. Compose a story on one of the topics (up to 100 words):
1. Travel Industry.

2. Tourism.

3. Travel Agency.

Lesson 2

Read the text:

Travel agency

A travel agency may either be one of a chain of retail outlets or a single operation. The work of the larger agencies is often divided between different divisions, e.g. counter service, business travel and foreign exchange. In smaller concerns each member of the staff will have to handle many aspects of the agency’s business. Some agencies limit their activities to arranging travel and/or holidays to a specific area, but most cater for a very much wider demand and fulfill all the functions associated with acting as intermediary between the providers of holidays, transport, accommodation etc., and the client. Companies that deal only with business travel are called Business Travel Houses. They may also be responsible for dealing with the planning, publicity and bookings for trade fairs and conferences.

Travel agency sales clerks take bookings on behalf of tour operators, sell tickets for travel, make hotel bookings, take payments from the public and give advice, on types of holidays, methods of travel, passports, visas, travelers cheques, foreign currency etc. They need to have a good knowledge of the products and destinations offered by the tour operating and travel companies. Managers and assistant managers are responsible for the day-to-day operation of branch offices. This includes staffing, marketing, accountancy, complaints etc. Travel managers should have professional qualifications and experience. In a small agency training will probably be on-the-job. Large companies may offer a training programme. The main features of travel agency business are:

· An important link between the clients and principal

· suppliers.

· Image builder.

· Ensures rapid travel service.

· Provider of authentic and reliable travel information.

· A social and continuous process.

· Establishes good relationship with clients and vendors.

Types of Travel Agencies
Retail Travel Agency: A retail travel agency sells tourist products directly to the public on behalf of the product suppliers and in return gets commission. Some package tours are sold in two ways i.e. on a commission basis and mark-up price. When a travel agency sells a tour package on marked up price, it means that first it marks up the cost of a tour and then sell it at a higher rate. The mark up price is the difference between retail price and wholesale cost.

A retail travel agency is defined as ‘a business that performs the following functions: quote fares and rates, make reservations, arrange travel tickets and accommodation, arrange travel insurance, foreign currency, documents and accept payments.’ The main source of revenue for a retail travel agency is the commission received from the vendors. However, the rate of commission differs from organization to organization and from travel component to travel component. In India, retail travel agencies receive ninety five percent of their revenue from commission and the remaining five percent from consultancy services.

Wholesale Travel Agency: These agencies are specialized in organizing package tours, which are marketed to the customers/tourists through the network of a retail travel agency or directly to the prospective clients (if the wholesale travel agency has a retail division). A wholesale travel agency purchases tourist product components in bulk and designs package tours. Sometimes, a wholesale travel agency buys travel components from a vendor in bulk and resells them to another travel business organization.

Exercise 1. Look up new words given below in your dictionary and memorize them: 

	retail outlets; counter service; cater for; intermediary; trade fairs; branch offices; training programme; mark up price; revenue; in bulk; package tours; customer; insurance; accountancy; foreign currency; publicity.


Exercise 2. Answer the questions:

1) What do you mean by travel agency?

2) Would you describe the functions of travel agency?
3) Are there different types of travel agency?
4) How does a wholesale travel agency generate profit?
5) Is tourism made of different industries?

Exercise 3. Open brackets choosing the right words:

Travel agency sales (officials/clerks) take bookings on behalf of tour (agents/operators), sell (cards/tickets) for travel, make hotel (reservations/bookings), take payments from the (people/public) and give advice, on types of (vacations/holidays), methods of (journey/travel), passports, visas, travelers (tickets/cheques), foreign currency etc.

Exercise 4. Match the left part with the right:

	1. This includes
	a) staffing, marketing, accountancy, complaints etc.

	2. Travel managers should have
	b) the commission received from the vendors.

	3. In a small agency
	c) a training programme.

	4. Large companies may offer
	d) training will probably be on-the-job.

	5. The main source of revenue for a retail travel agency is
	e) professional qualifications and experience.


Exercise 5. Fill in the gap with an appropriate word.
a) activities; b) specific; c) much; d) the functions; e) intermediary; f) holidays

Some agencies limit their __1__ to arranging travel and/or holidays to a __2__ area, but most cater for a very __3__ wider demand and fulfill all __4__ associated with acting as __5__ between the providers of __6__, transport, accommodation etc., and the client.

Exercise 6. Describe marketing; managers; retail travel agency; wholesale travel agency; mark up price using the suggested words and expressions as in example:

	marketing 
the, planning, the conception, promotion, ideas, of, goods, services, to create, executing, exchanges, satisfy, and, individual, and, distribution, and, organizational, and, goals, process, pricing, of , that

example:

Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational goals.


	managers 

offices, of, branch, operation, day-to-day, the, responsible, are, for, complaints, accountancy, marketing, etc, includes, this


	retail travel agency
documents, payments’, accept, and, currency, foreign, insurance, travel, accommodation, arrange, and, tickets, arrange travel, reservations, make, quote fares and rates, functions, following, the, that performs, ‘a business, is defined as, agency, travel, a retail


	wholesale travel agency

tours, package, in organizing, are specialized, agencies, these, the customers/tourists, are marketed, which, to, the network, through, retail, of, travel, a, agency, or, directly, prospective, to, the clients, (a, division, has, retail, the wholesale, if, agency, travel)


	mark up price
and, cost, wholesale, retail price, the difference, is, between, the mark, up, price


Exercise 7. Ask questions to the given answers:

1) Question: ___________________________________________?

    Answer: Companies that deal only with business travel are called Business Travel Houses.
2) Question: ___________________________________________?
    Answer: Travel managers should have professional qualifications and experience.
3) Question: ___________________________________________?
    Answer: A wholesale travel agency purchases tourist product components in bulk and designs package tours.
4) Question: ___________________________________________?
    Answer: The main source of revenue for a retail travel agency is the commission received from the vendors.
5) Question: ___________________________________________?
    Answer: The work of the larger agencies is often divided between different divisions, e.g. counter service, business travel and foreign exchange.
Exercise 8. Compose a story on one of the topics (up to 100 words):
1. The main features of travel agency business.

2. Retail Travel Agency.

3. Wholesale Travel Agency.

Lesson 3

Read the text:

Wholesale travel agencies
Wholesale travel agencies assemble package holidays and sell them to the clients by retail travel agencies. A typical package tour includes - air ticket, accommodation and sometimes other services may also be included in it such as entertainment, sightseeing and sports activities etc. These packages are referred to as ‘package tours’ as most of these tours include the services of escorts but a few are sold to people who wish to travel independently. How a wholesale travel agency generates profit? Generally a wholesaler receives volume discounts from principal suppliers because a wholesaler might agree to purchase a large number of seats from a particular airline or reserve a large number of rooms at a particular hotel and resort.
Practically, a wholesaler who sells package tours is called a tour operator. However, technically there is a difference between a wholesaler and a tour operator. A wholesaler who sells tourists products individually without assembling them into package tours is called a consolidator. Mostly, these are specialized in a particular product component, such as air tickets, accommodation, conferences and conventions etc.
Tour Operator

An organization, firm or company which buys individual travel components, separately from their suppliers and combines them into a package tour, which is sold with their own price tag to the public directly or through middlemen is called a tour operator. More precisely, tour operators are mainly responsible for delivering and performing the services specified in a given package tour. They can provide these services themselves as some have their own cars and coaches, hotels and other travel related services or can obtain these from other suppliers. That is why they are called manufacturers of tourism products.
Tour operators are sometimes called wholesalers but this is partially true because a wholesaler buys goods or services in bulk at his own account to prepare a tour package and then retails it through the travel agencies or directly to the clients. However, a tour operator who has his own one or more tourist product components formulates a new tourist product for example ‘inclusive tours’. Tour operators generally offer variety of package tours to cater to the needs of different kind of travelers.
Although the holidays which are ‘manufactured’ by tour operators are usually sold by travel agents, some companies have their own retail outlets or sell direct to the public. Thus the work of a large operator may encompass all the stages in the production and sale of a holiday. The larger the company, the more specialized each employee’s role becomes, e.g. there are those concerned with negotiating the various components of a holiday with carriers and hotel owners etc., those who produce the brochure or ‘label’ of the product, those involved with the research and development of new ideas or marketing them, and those dealing with reservations. They also have separate finance, personnel and other administrative departments.
Exercise 1. Read and memorize using a dictionary: 

	assemble; particular resort; middlemen; to cater to; coaches; consolidator; discounts; encompass; retail outlets; price tag; precisely; accommodation; entertainment; to secure insurance.


Exercise 2. Answer the questions:

1) What is the basis for classification of tour operators?

2) What are the differences between travel agency and tour operators?
3) What is an integrative system in travel and tour business?
4) How does a wholesale travel agency generate profit?
5) Are there different types of  travel agencies?

Exercise 3. Fill in the gap with an appropriate word.
a) operators; b) themselves; c) coaches; d) their; e) some; f) services; g) these;

h) other

Tour __1__ can provide these services __2__ as __3__ have __4__ own cars and __5__, hotels and other travel related __6__ or can obtain __7__ from __8__ suppliers.
Exercise 4. Match English words and word-groups with their definitions:
	1. Package tour
	a) includes - air ticket, accommodation and sometimes other services may also be included in it such as entertainment, sightseeing and sports activities etc.

	2. Wholesaler
	b) a wholesaler might agree to purchase a large number of seats from a particular airline or reserve a large number of rooms at a particular hotel and resort.

	3. Tour operator
	c) a wholesaler who sells package tours 

	4. Consolidator
	d) a wholesaler who sells tourists products individually without assembling them into package tours 

	5. Manufacturers of tourism products
	e) they can provide the services themselves as some have their own cars and coaches, hotels and other travel related services or can obtain these from other suppliers.


Exercise 5. Open brackets choosing the right words:

The (bigger/larger) (the company/corporation), the more (professional/specialized) each employee’s (role/part) becomes, (id est/e.g.) there are those (related/concerned) with negotiating the (different/various) components of a (holiday/vacation) with carriers and hotel owners etc., those who produce the brochure or ‘label’ of the product, those involved with the (research/investigation) and development of new ideas or marketing them, and those dealing with (bookings/reservations).

Exercise 6. Ask questions to the given answers:

1) Question: __________________________________________?

    Answer: These packages are referred to as ‘package tours’ as most of these tours include the services of escorts but a few are sold to people who wish to travel independently.
2) Question: ___________________________________________?
    Answer: However, technically there is a difference between a wholesaler and a tour operator.
3) Question: ___________________________________________?
    Answer: More precisely, tour operators are mainly responsible for delivering and performing the services specified in a given package tour.
4) Question: ___________________________________________?
    Answer: However, a tour operator who has his own one or more tourist product components formulates a new tourist product for example ‘inclusive tours’.
5) Question: ___________________________________________?
    Answer: Tour operators generally offer variety of package tours to cater to the needs of different kind of travelers.
Exercise 7. Compose a story on one of the topics (up to 100 words):
1. Wholesalers.

2. Package Tours.

3. Tour Operators.

Lesson 4

Read the text:

Types of Tour Operators

Inbound Tour Operators: These are also known as incoming tour operators. Technically, the operators who receive guests, clients/tourists and handle arrangements in the host country are called inbound tour operators. For example, a group of American tourists coming through ‘Travel Corporation of India Ltd.’ (TCI) to India and the company makes arrangements and handles the group in India, then TCI is called an inbound tour operator. Incidentally, the inbound traffic to the country for the last two decades has been decreasing. Essentially, tour operators need to adopt innovative marketing strategies and should introduce special interest tours to cater to special needs of the foreign tourists.
Outbound Tour Operators: Tour operators, who promote tours to foreign destinations, may be business tours or leisure tours are called outbound tour operators. Indian outbound tourist traffic is growing at a rate of 10 percent annually and this makes India the second largest country in the world with regard to the traveling population. However, India’s outbound tourism is not only holiday oriented but it is business oriented too. There are many travel companies which offer outbound packages such as SITA, ‘Travel Corporation of India Ltd.’ (TCI), Thomas Cook etc.
Domestic Tour Operators: Domestic tour operators are those who assemble and combine tourist components into inclusive tours and sell it to the domestic travelers. In general, these tour operators provide travel services within the boundary of home country and offer package tours to the travelers viz. domestic inclusive tours or independent tours.
Destination Management Companies/Ground Operators: These are commonly known as handling agencies and their main function is to organize tour arrangements for incoming tourists on behalf of overseas operators. When a tour operator himself promotes beach holidays, wildlife holidays, wildlife tours, heritage tours, cultural tours at different places, the difficulty arises. It is the ground operator who handles the incoming travelers in the same season but at different places ensures that the entire operation is according to the package tours or agreements. Sometimes when a handling agency is at a prominent tourist place, for example Delhi and it has to make arrangements to Goa, then it contracts (if it has no office of its own) with a local operator (known as excursion agent) to handle the arrangements on his behalf.
Market Trends & Travel Agency Business Scenario

To offset the loss of commissions, agents had to develop new sources of income. The most readily available source was service fees. In addition to charging fees, agents have also turned to selling more cruises and tour packages and shifted to an emphasis on leisure travel. Service fees put agents at a price disadvantage because when airlines sell directly to passengers online, they do not add a separate fee to cover their own distribution costs. Therefore, an airline-direct fare for the same seat for the same journey is lower than a comparable ticket offered by an agent charging a fee. That provides an incentive for the customer to deal directly with the airline and reduces the agent’s share of the distribution pie.
Exercise 1. Read and memorize using a dictionary:

	incoming guests; to handle arrangements; the host country; incidentally; foreign destination; boundary; heritage tours; to offset; readily; charging fee; on behalf  of; an airline –direct fare .


Exercise 2. Answer the questions:

1) What  types of  tour operators are there?

2) How can Inbound tour operators carry out their activities?
3) What is the objective of Outbound tour operators?
4) What are the functions of Destination management companies/ground operators?

5) Had agents to develop new sources of income lately?

Exercise 3. Find the most important sentences in each paragraph.

Exercise 4. Group the synonyms according to their similarity:

	1. customer, 2. quantity, 3. requirement, 4. client, 5. coming, 6. request, 7. next, 8. amount, 9. offset, 10. include, 11. concern, 12. indispensable, 13. shift, 14. involve, 15. refer, 16. essential, 17. estimation, 18. evaluation.


Exercise 5. Describe outbound tour operators; inbound tour operators; domestic tour operators; ground operators; overseas operators; using the suggested words and expressions as in example:

	Outbound tour operators
operators, are, destinations, may, tour, who, called, outbound, called, tours, or, be, leisure, promote, to, foreign, business, tours.

example:

Outbound tour operators, who promote tours to foreign destinations, may be business tours or leisure tours are called outbound tour operators.


	inbound tour operators
clients/tourists, the, guests, and, arrangements, who, host, are, in the, operators, handle, receive, country, called, operators, inbound, tour.


	domestic tour operators
the boundary, within, services, of, travel, country, and, home, offer, tours, to, these, the, tours, travelers, viz. domestic, inclusive, tour, operators, package, or, provide, independent, tours.


	ground operators

but, it, season, is, different, the, ensures, ground, entire, the, operator, is, according, who, handles, to, the package, the, incoming, that, operation, travelers, at, places, in, the same, tours, or, agreements.


	overseas operators
is, function, to, main, organize, their, and, agencies, arrangements, tour, for, handling, incoming, as, tourists, on, behalf, of, known, overseas, these, commonly, are, operators.


Exercise 6. Ask questions to the given answers:

1) Question: ___________________________________________?

    Answer: Essentially, tour operators need to adopt innovative marketing strategies and should introduce special interest tours to cater to special needs of the foreign tourists.
2) Question: ___________________________________________?
    Answer: However, India’s outbound tourism is not only holiday oriented but it is business oriented too.
3) Question: ___________________________________________?
    Answer: Domestic tour operators are those who assemble and combine tourist components into inclusive tours and sell it to the domestic travelers.
4) Question: ___________________________________________?
    Answer: When a tour operator himself promotes beach holidays, wildlife holidays, wildlife tours, heritage tours, cultural tours at different places, the difficulty arises.
5) Question: ___________________________________________?
    Answer: In addition to charging fees, agents have also turned to selling more cruises and tour packages and shifted to an emphasis on leisure travel.
Exercise 7. Compose a story on one of the topics (up to 100 words):
1. Inbound Tour Operators.

2. Outbound Tour Operators.
3. Destination Management Companies/Ground Operators.

Lesson 5

Read the text:

Market Trends & Travel Agency Business Scenario

A major factor is the Internet, which has impacted travel purchase behavior. The Internet has changed the way commerce is conducted. Many businesses use the Internet as a way to bypass product and service intermediaries and deal directly with consumers. The airlines have been a leader in aggressively using e-commerce. The major carriers built powerful websites where passengers could make reservations, review frequent flyer accounts, and check on the status of flights. As a result, airline online bookings increased, as the depth of information airlines were able to collect on customers. Such information gave the airlines a marketing advantage in creating direct relationships with consumers. The relatively low cost of e-mail marketing enabled the airlines to contact customers more frequently and less expensively than through the mail.
In parallel with airline website development, online travel agencies invested large sums to improve their sites and presence. Since 1995, a number of online booking and fare search sites have appeared (and disappeared), disseminating almost unlimited information on any possible destination and thus creating more interest in travel. Consumers searched for information and booked online to make travel the most successful commercial sector on the Internet.
Another important factor is that airlines now attempt to bypass travel agents. As more people have Internet access and are willing to purchase over the web, airlines have adapted the strategy of selling direct, diverting business away from travel agents and dealing directly with the passenger. This has two advantages: (1) reduced distribution costs and (2) increased control over passenger information. Sale of travel over their own airline sites has not only reduced CRS booking fees and commission costs, it has also attracted passengers who have previously used travel agents.
The Internet has become the distribution channel of choice for the airlines, and they are aggressively pushing sales on their own sites. Traditional travel agents will continue to compete for sales with airline seats and online agencies. While the above explains some major reasons why there has been a decrease in the number of travel agents, they have not gone away and are still on the major distribution channel for travel. They will maintain that position as long as they continue to deliver valuable service and save clients time and money.
Business Integration

The tourism product consists essentially of transport, accommodation and attractions, both constructed and natural. The producers or ‘manufacturers’ of these services include air, sea, road and rail carriers, hotels or other forms of tourist accommodation, and various forms of constructed facilities designed to attract the tourist, such as heritage sites & amusement parks, and purpose-built activity centres such as skiing resorts. These services can be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators who can be described as wholesalers of tourism. The term marketing channel is also used to describe this system.
A notable feature of the industry over recent years has been the steady process of integration that has taken place between sectors of the tourism industry. If we refer to the model of the chain of distribution we can identify this integration as being either horizontal or vertical in character. Horizontal integration is that taking place at any one level in the chain, while vertical integration describes the process of linking together organizations at different levels of the chain.
Exercise 1. Read and memorize using a dictionary: 

	Bypass product; intermediary; divert; the steady process; rail carries; disseminate; dissemination; incidentally; readily.


Exercise 2. Answer the questions:

1) Has the Internet changed the way commerce is conducted?

2) What is the role of the Internet in tour businesses?
3) How do the customers use the Internet in travel?
4) What is the concept of business integration?

5) How do many businesses use the Internet?

Exercise 3. Find the most important sentences in each paragraph.

Exercise 4. Read the text and put the following sentences in correct order.
1) The airlines have been a leader in aggressively using e-commerce.
2) Another important factor is that airlines now attempt to bypass travel agents.
3) The Internet has become the distribution channel of choice for the airlines, and they are aggressively pushing sales on their own sites.
4) They will maintain that position as long as they continue to deliver valuable service and save clients time and money.
5) These services can be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators who can be described as wholesalers of tourism.
Exercise 5. Fill in the blanks (gaps) with suitable words.
a) many, b) use, c) and, d) to, e) product, f) service, g) as, h) with.

__1__ businesses __2__ the Internet __3__ a way __4__ bypass __5__ and __6__ intermediaries __7__ deal directly __8__ consumers.
Exercise 6. Choose the correct verb forms
1. Such information (gave, have given, is given) the airlines a marketing advantage in creating direct relationships with consumers.
2. Traditional travel agents (continues, will continue, should continue) to compete for sales with airline seats and online agencies.
3. They (is maintained, will maintain, is maintaining) that position as long as they continue to deliver valuable service and save clients time and money.
4. The tourism product (have consisted, consists, is consisting) essentially of transport, accommodation and attractions, both constructed and natural.
5. These services (must, can, should) be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators.
6. The term marketing channel (uses, have used, is also used) to describe this system.
Exercise 7. Compose a story on one of the topics (up to 100 words):
1. The Importance of the Internet in Travel Business.

2. A Marketing Advantage of the Internet.
3. Business Integration.

Lesson 6

  Read the text:  

OPERATIONS OF TRAVEL AGENCY 

    The  tour  operator  is    far  from  easy  process  because  their  role,  activities  and  form  have trip by rail in the 1840s. One useful approach is to identify what a tour operator does as a means of establishing their characteristics and form. In simple terms, a tour operator will organize, package together different elements of the tourism experience and offer them using Internet and computer technology (ICT). If a tour operator is to offer a package, also known as an inclusive tour, it will normally have to include at least two elements that are offered for sale at the inclusive sale price, and will involve a stay of more than 24 hours in overnight accommodation. These elements normally include transport, accommodation and other tourist services. 

  1.1 Agent 

  An agent is a person acting for, or employed by, the principal. If a company appoints another person to act for it in the course of business, that person becomes the agent whether or not the agent receives a salary or a fee from the company. In a travel agency, any individual director or employee or a self-employed person acting for the travel agency is an agent of the company. 

  A travel agency is a private retailer or public service that provides tourism related services to the public on behalf of suppliers such as airlines, car rentals, cruise lines, hotels, railways, and package tours. In addition to dealing with ordinary tourists most travel agencies have a separate department devoted to making travel arrangements for business travelers and   some  travel  agencies  specialize  in  commercial  and  business  travel only. There are also travel agencies that serve as general sales agents for foreign travel companies.  

     1.2    Origins   of Travel Agency 

  The British company Cox & Kings is sometimes said to be the oldest travel agency in the world, but this rests upon the services that the original bank established in 1758 supplied 19th century. Thomas Cook, in addition to developing the package tour, established a chain. 

    They not only sold their own tours to the public, but in addition, represented other tour companies. Other British pioneer travel agencies were Dean&Dawson, the Polytechnic Touring Association and the Co-operative Wholesale Society. The oldest travel agency in North America is Brownell Travel; established on July 4, 1887, Walter T. Brownell led ten travelers on a European tour, setting sail from New York on the SS Devonia. 

  Travel agencies became more commonplace with the development of commercial aviation, starting in the 1920s. Originally, travel agencies largely catered to middle and upper class customers, but the post-war boom in mass-market  package  holidays  resulted  in  travel  agencies on the main streets of most British towns catering to a working-class client and looking  for  a  convenient  way  to  book  overseas  beach  holidays.  

1.3 Operations   of   Travel   Agency 

A travel agency’s main function is to act as an agent selling travel products and services stock in hand. A package holiday or a ticket is not purchased from a supplier unless a customer requests that purchase. The holiday or ticket is supplied to them at a discount. The profit is therefore the difference between the advertised price which the customer pays and the discounted price at which it is supplied to the agent. This is known as the commission. In some countries, airlines have stopped giving commission to travel agencies. Therefore, travel agencies are now forced to charge a percentage premium or a standard fiat fee, per sale. Major tour companies can afford to do this because if  they were to sell a thousand trips at a cheaper rate, they still come out better than if they sell a hundred trips at a higher rate. This process benefits both parties. It is also cheaper to offer commissions to travel agents rather than engage in advertising and distribution campaigns without using agents.

Exercise 1. Read and memorize the words and word-combinations given below using a dictionary: 

	tour  operator; to identify; to package together; tourism  experience; an inclusive tour; to make travel arrangements; sales agents; tourist  services; principal; to appoint; self-employed person; commonplace; to book; overseas  beach  holidays; to advertise; discounted price.


Exercise 2. Answer the questions:

1.   What are the elements of a travel agent? 

2.   What are the reasons behind the origin of a travel agency? 

3.   If you  are  planning  to  go  to  tour  during  your  vacations, who will provide   travel related solutions to you?  

4.  Which is the oldest agency in the world?

5.  What was the outcome of the post-war boom in mass-market package holidays?

Exercise 3. Match English words and word-groups with their definitions:
	1. An agent 
	a)is a private retailer or public service that provides tourism related services to  the public on behalf of suppliers such as airlines, car rentals, cruise lines, hotels, railways, and package tours .

	2. A travel agency 
	b) is a person acting for, or employed by, the principal. 

	3. A travel agency’s main function 
	c) is Brownell Travel

	4. a tour operator 
	d) is to act as an agent, selling  travel products and services  stock  in  hand.

	5. The oldest travel agency in  North America 
	e)  is sometimes said to be the oldest travel agency in the world.

	6. The British company Cox & Kings 
	f) will  organize,  package  together  different  elements  of  the  tourism  experience  and  offer  them    using ICT.


Exercise 4. Fill in the gap with an appropriate word.
a) travel; b) rate ; c) advertising ; d) afford; e) come out; f)to offer ; 

g) selling; h) forced; i)to sell

    The ____1__ agencies are now ___2___forced to charge a percentage for ___3__their product. Major  tour companies can __4____to do this because if  they were ____ 5__ a thousand trips at a cheaper rate, they still ___6__ better than if they sell a thousand trips at a higher __7__rate. It is also cheaper ___8__commissions to travel agents rather than engage in __ 9__ and distribution campaigns without using agents. 
Exercise 5. Match the left part with the right:

	1. If a tour operator is to offer a package, also known as an inclusive tour,
	a) transport,  accommodation and other tourist services.

	2. These elements  normally include 
	b) it will normally have to include at  least  two  elements  that are offered for sale at the inclusive sale price .

	3. Most travel agencies have a separate department 
	c) that serve as general sales agents for foreign  travel companies.

	4. There are also  travel agencies 
	d) devoted to making travel arrangements for business travelers and   some  travel  agencies  specialize  in  commercial  and  business  travel only.

	5. They not only sold their own  tours to the public, 
	e) because if  they were to sell a thousand trips at a cheaper rate, they still come out better than if they sell a hundred trips at a higher rate. 

	6. Major tour companies can afford to do this  
	f) but in  addition,  represented  other tour companies.


Exercise 6. Ask questions to the given answers:

1) Question: ___________________________________________?

    Answer: One useful approach is to identify what a tour operator does as a means of establishing their characteristics and form.
2) Question: ___________________________________________?
    Answer: That person becomes the agent whether or not the agent receives a salary or a fee from the company. 
3) Question: ___________________________________________?
    Answer: In a travel agency, any individual director or employee or a self-employed person acting for the travel agency is an agent of the company.
4) Question: ___________________________________________?
    Answer: Travel agencies became more commonplace with the development of commercial aviation, starting in the 1920s.
5) Question: ___________________________________________?
    Answer: In some countries, airlines have stopped giving commission to travel agencies. 
Exercise 7. Compose a story on one of the topics below (up to 100 words):
1. Travel Agency.

2. Operation of Travel Agency.

3. Origin of Travel Agency.

Lesson 7

  Read the text: Travel   Agents and Organization of Travel Agencies

The  majority  of  travel  agents  have  felt  the  need  to  protect  themselves  and  their  clients  against  the  possibilities  of  commercial  failure,  either  their  own  or  a  supplier’s.  They  will  advertise  the  fact  that  they  are  surety  bonded,  meaning  in  the  case  of  a  failure,   they prefer, a refund. Many British and American agencies and tour operators are bonded  with the International Air Transport Association (IATA), for those who issue air tickets, Air Travel  Organizers’  Licensing  (ATOL)  for  those  who  order  tickets  in,  the  Association  of   British Travel Agents (ABTA) or the American Society of Travel Agents (ASTA), for those who sell package holidays on behalf of a tour  company. 

  A travel agent is supposed to offer impartial travel advice to the customer. However, this function  almost  disappeared with the mass-market  package  holiday  and  some  agency chains  seemed  to  develop  a  ‘holiday  supermarket’  concept,  in  which  customers  choose  their  holiday  from  brochures  on  racks  and  then  book  it  from  a  counter. 

   Whilst the businesses in this sector can be broadly split into the independent travel agencies and the multiples who are owned and operated by tour operators and other tourism concerns, two basic principles characterize success in each: good quality customer service and management. In terms of management, controlling costs, ensuring highly motivated staff are employed and building upon a customer base through word of mouth are all critical. The independent agencies, which are manager-owned and typically employ fewer than five staff, contrast with the larger chain agencies, located in prominent high street or shopping mall locations, which have high passer-by traffic. Travel agents typically deal with a diverse range of tasks including:

· Making reservations

· Planning itineraries (including complex round-the-world travel)

· Calculating fares and charges

· Producing tickets advising clients on destinations, resorts, airline companies and a Wide range of travel products

· Communicating with clients verbally and in writing

· Maintaining accurate records on reservations

· Ensuring racks are stocked well or supplies are kept in-house

· Acting as intermediaries where customer complaints occur.

Not only do travel agency staff need technical skills in reading timetables, calculating fares and an ability to write tickets, they also need good interpersonal skills in closing a sale and in being able to use technology (e.g. CRS). Agents also need to be able to explain the growing complexity of air fares and the conditions attached to them in simple, plain English. An agency manager will have to be able to manage a group of staff and will also be engaged in the financial management of accounts and cash flow, the invoicing of clients and the controlling of expenditure in running the business.  

 Above all, it is critical to ensure all staff provide a high level of customer service so as to make sales and build the client base. To  do  this: body language is also important as being alert, attentive and willing to empathize  and  match  client  needs  with  available  products  is  key, maintaining  eye  contact, the  consumer  psychology  of  a  holiday  purchase,  where  an  agent  will  need  to  gradually understand  that is sought. In particular, a process of search, evaluation and re-evaluation goes on in the agency or on a return visit if the client takes away brochures to assess product offerings guiding the consumer, presenting options (and in managing their dismissal) until a suitable  product is located. It is clear that this is a time-intensive undertaking and, therefore, it is apparent why many consumers will go through this process using technology such as the worldwide web as well as using a travel agency.  

Exercise 1. Look up new words and word-combinations given below in your dictionary and memorize them:

	International Air Transport Association (IATA), Air Travel  Organizers’  Licensing  (ATOL),  the  Association  of   British Travel Agents (ABTA); to be bonded, refund, impartial, split into, word of mouth, shopping malls, planning itineraries, destination, intermediaries, cyber research system (CRS), cash flow, body language, 


Exercise 2. Answer the questions:
   1.   What is the mechanism of an operating travel agency? 

   2.   What is the organization system of a travel agency?  

  3.    How can you   identify the jobs, involved in tour operations?   

  4.    What kind of tasks do travel agents usually deal with?

  5.    What are travel agency staff requirements for communicating with clients?

  6.    What issues does a travel manager usually solve working with his agency staff?

 7.    Why is body language so important to match the client need?

Exercise 3. Make the statements positive (negative)

1. A travel agent is supposed to offer impartial travel advice to the customer. 

2. However, this function almost disappeared with the mass-market package holiday.

3. A travel agent is supposed to offer impartial travel advice to the customer. 

4. The independent agencies do not contrast with the larger chain agencies, located in prominent high street or shopping mall locations.

5. Travel agents typically deal with a diverse range of tasks.
6. They also need good interpersonal skills in closing a sale and in being able to use technology (e.g. CRS).

7. Agents also need to be able to explain the growing complexity of air fares and the conditions attached to them in simple, plain English.

Exercise 4. Match the left part with the right:

	1.In  the  case  of  a  failure,   
	a)however, this function  almost  disappeared with the mass-market  package  holiday

	2.  A travel agent is supposed to offer impartial travel advice to the customer. 
	b) they prefer, a refund.

	Travel agents typically deal with a diverse range of tasks including:
	c) they also need good interpersonal skills in closing a sale and in being able to use technology (e.g. CRS).

	4. Not only do travel agency staff need technical skills in reading timetables, calculating fares and an ability to write tickets,
	d) making reservations

	5. An agency manager will have 
	e) so as to make sales and build  the  client  base. 

	6. it  is  critical to ensure all staff 

provide a high level of customer service 
	f) will have to be able to manage a group of staff 


Exercise 5. Ask questions to the given answers:
1) Question: ___________________________________________?
           Answer: A travel agent is supposed to offer impartial travel advice to the customer.
2) Question: ___________________________________________?
    Answer: Two basic principles characterize success in each: good quality customer service and management.
3) Question: ___________________________________________?
    Answer: The independent agencies, which are manager-owned and typically employ fewer than five staff, contrast with the larger chain agencies.
4) Question: ___________________________________________?
    Answer: Travel agents typically deal with a diverse range of tasks.
5) Question: ___________________________________________?
    Answer: Agents also need to be able to explain the growing complexity of air fares
Exercise 6. Compose a story on one of the topics below (up to 100 words):
1. Travel Agents.

2. Travel Agents and Organization of Travel Agencies

3. A high level of customer service by travel agents.
Lesson 8

Read the text:  

Types   of Agencies 

   There are two different types of agencies in the UK: multiples and independent agencies. The former comprises a number of national chains often owned by international  conglomerates,   like  Thomson   Holidays,   now   a   subsidiary   of  TUI  AG,   the   German a  controlling  interest  in  a  chain  of  travel  agencies,  in  order  to  control  the  distribution  of   their  product.  This is an example of vertical integration.  The  smaller  chains  are  often  based  in  particular  regions  or  districts. 

  In the United States, there are four different types of agencies: mega, regional, consortium and independent agencies. American  Express  and  the American Automobile Association  (AAA)  are  examples  of  mega  travel  agencies. 

   Independent  agencies  usually  cater  to  a  special  or  niche  market,  such  as  the  needs  of  residents  in  an  upmarket  commuter  town  or  suburb  or  a  particular  group  interested  in  a similar  activity,  such  as  sporting  events,  like  football,  golf  or  tennis. 

 There are two approaches of travel agencies.  One  is  the  traditional,  multi-destination,  out-bound  travel  agency,  based  in  the  originating  location  of  the  traveler  and  the  other  is  the  destination  focused,  in-bound  travel  agency,  that  is  based  in  the  destination  and  delivers  an  expertise  on  that  location. At  present,  the  former  is  usually  a  larger  operator like Thomas  Cook,  while  the  latter  is  often  a  smaller,  independent  operator. 

Travel Agencies in the 21st Century 

With  general  public  access  to  the  Internet,  many  airlines  and  other  travel  companies pay commissions  to  travel  agents  on  each  ticket  sold.  Since  1997,  travel  agencies  have  gradually  been  disintermediated,  by  the  reduction  in  costs  caused  by  removing  layers from the package holiday distribution network. However, travel agents remain dominant in some areas such as cruise vacations where they represent 77% of bookings and 73% of packaged travel. In 2009, the market size for travel agencies experienced a sharp decline.  

 In response, travel agencies have developed an internet presence of their own by creating travel websites, with detailed information and online booking capabilities.  Major  online  travel  agencies  include:  Expedia,  Voyages,  Travelocity,  Orbitz,  Cheap Tickets,  Priceline, Cheap air  and  Hotwire.  Travel  agencies  also  use  the  services  of  the  major computer  reservations  systems  companies,  also  known  as  Global  Distribution  Systems (GDS), including: SABRE, Amadeus CRS, Galileo CRS and World span, which is a subsidiary of Travel port,  allowing  them  to  book  and  sell  airline  tickets,  hotels,  car  rentals  and  other travel  related  services.  Some  online  travel  websites  allow  visitors  to  compare  hotel  and packages  by  amenities,  price,  and  proximity  to  a  city  or  landmark  travel agents  have.                                                                                     

 All travel sites that sell hotels online work together with GDS, suppliers and hotels directly to search for room inventory.  Once  the  travel  site  sells  a  hotel,  the  site  will  try  to  get result.  This means that booking a hotel on a travel  

website  will  not  necessarily  result (which  is  normally  marked  as  such  on  each  site) as different travel websites work with them.                                                                                      

Some  examples  of  such  online  travel  websites  that  sell  hotel  rooms  are  Expedia,  Orbitz  and  World  Hotel-Link.  

Exercise 1. Read and memorize words and word-combinations using a dictionary: 

	subsidiary; consortium; commuter; to cater to; niche; out-bound; approaches; expertise; disintermediate; layers ; cruise vacations ; booking capabilities ; car  rentals; to search for room inventory.


Exercise 2. Answer the questions:

1) What are the changes that are happening in a tourism business?

2) What are the sources of income for a travel agency/tour operations? 

3) What is the role of commission in operating?
4) Can you see the future of the travel agents?
5) What do online  travel  websites  do?

Exercise 3. Fill in the gap with an appropriate word and word combination.
a) cater  to; b) agencies; c) commuter; d) residents; e) ; f) events; g) like;h) golf
Independent   __1__  usually  __2__  a  special  or  niche  market,  such  as  the  needs  of  __3__   in  an  upmarket  __4__  town  or  suburb  or  a  particular  group  interested  in  a similar  activity,  such  as  sporting  __5__events, __6__  football,  __7__  or  tennis. 
Exercise 4. Match English words and word-groups with their definitions:
	1. There are two different types of agencies in the UK: 
	a). while  the  latter  is  often  a  smaller,  independent  operator. 

	2. The  smaller  chains  are  


	b). multiples and independent agencies.

	3. In the United States, there are four different types of agencies:
	c) are  examples  of  mega  travel  agencies

	4. American  Express  and  the American Automobile Association  (AAA)  are
	d) mega, regional, consortium and independent agencies.

	5. At  present,  the  former  is  usually  a  larger  operator like Thomas  Cook,
	e). often based in particular regions or districts.


Exercise 5. Open brackets choosing the right words:

All (web/travel) sites that sell (motels/hotels) online work together with GDS, suppliers and hotels directly to search for room inventory.  Once  the  travel (site/market)  sells  a  hotel,  the  site  will  try  to  get result.  This means that booking a hotel on a travel website  will  not  necessarily  result (which  is  normally  marked  as  such  on  each  site) in different travel websites. 

Exercise 6. Ask questions to the given answers:

1) Question: __________________________________________?

    Answer: The  smaller  chains  are  often  based  in  particular  regions  or  districts. 

2) Question: ___________________________________________?
    Answer: There are two approaches of travel agencies.  
3) Question: ___________________________________________?
    Answer. Many  airlines  and  other  travel  companies pay commissions  to  travel  agents  on  each  ticket  sold.
4) Question: ___________________________________________?
    Answer: Travel  agencies  also  use  the  services  of  the  major computer  reservations  systems  companies,  also  known  as  Global  Distribution  Systems (GDS).
5) Question: ___________________________________________?
    Answer: Some  online  travel  websites  allow  visitors  to  compare  hotel  and packages  by  amenities,  price,  and  proximity  to  a  city  or  landmark  
Exercise 7. Compose a story on one of the topics (up to 100 words):
1. Types   of Agencies 

2. Travel Agencies in the 21st Century
3. Major online travel agencies  
Lesson 9

Read the text: 

TRANSPORT NETWORK (Part 1)

     Tourism   and Transport 

   As of 2010, 877 million international tourist receipts were accounted for, representing more than 10% of the global population. Tourism dominantly takes place in Europe and North America. Traveling   has always been an important feature of society.  First the explorers traveled around the world to learn more about geographical regions, potential markets and to exploit resources. As time moved on and as transportation became more reliable, traveling became a mundane activity taking place in an organized environment; tourism. In  the modern world, traveling   is  more  centered  around  the  annual  holidays  and  can  be  fairly  well  predicted.  Tourism, as  an  economic  activity,  is  characterized  by  a  high  level  of  elasticity. As transport costs in international and even national transport infrastructures implies a very large number of investments and complex organization, well organized terminals and intelligently planned schedules are essential in promoting effective transportation facilities for tourists, notably   since the industry is growing at a fast rate. Transport  is  the  cause  and  the  effect  of  the  growth  of  tourism.  

   To start with, the improved facilities have stimulated tourism, and the expansion of tourism has stimulated transport. Accessibility is the main function behind the basics of tourism   transport.  In  order  to  access  the  areas  that  are  mainly  aimed,  tourists  will  use  any  transportation  mode.  However,  air  transport  is  the  main  mode  for  international  tourism and is pegged  with  growth  rates  of  international  tourism.  Transport  policies  and  decisions    of  governments  can  make  a  big  difference  in  the  destinations  available  to  tourists.  One  dimension  concerns  the  openness  to  tourism  through  travel  visa  restrictions,  which  vary  substantially depending on the countries of origin of tourists. Unsurprisingly, travelers from  developed  countries,  particularly  Europe,  are  facing  the  least  restrictions  while  travelers  from developing countries are facing a much more stringent array of restrictions. Another dimension concerns the provision of infrastructures. If the public sector does not cope with the  demand  in  terms  of  transport  infrastructures,  the  tourist  industry  might  be  impaired  in  its  development.  However, land transport networks in various countries are designed and usually make enough contribution to the local economy. 

 Air Transport 
It is by far the most effective transport mode.  Notably  because  of  prices,  only  12.5% of  the  tourist  travel  by  plane,  but  for  international  travel,  this  share  is  around  40%.  Air  transport has revolutionized the geographical aspect of distances; the most remote areas  can  now  be  attained,  any  journey  around  the  world  can  be  measured  in  terms  of  hours of  traveling.  Business people are among the biggest users of airline facilities. Low-Cost  Carrier  (LCC) Southwest Airlines could  carry  a  passenger  from  Tampa to Seattle and back, more than a hundred times farther for only slightly more than  jet  planes  may  be  recognized:  

      Short range aircraft: Bombardier’s CRJ series and Embraer’s ERJs are examples   of  planes  with  relatively small  capacities  (30-100  passengers)  that  travel  over   relatively  short  distances. They are usually referred  to as  regional  jets  that  serve   point  services  between  large  city  pairs. 

      Medium range aircraft: The airbus A320, with a range of 3,700 km, and its Boeing B-707 from New York, most of North America can be reached.  This range can be applied to the European continent, South America, East Asia and Africa. This type of aircraft is also used for high demand regional services where low cost air carriers compete. 

      Long range aircraft: There are a variety of aircraft capable of crossing the oceans   and linking together the continents. Early variants such as the B-707 have evolved  into planes offering high capacity, such as the B-747 series, or long range abilities,   such  as  B-777  series  or  the A350  series  which  have  ranges  of  up  to  17,400  km. and distribution  strategies  with  low  inventory  levels.  Air  cargo  has  also  a  niche    market  for  emergency  situations  where  the  fast  delivery  of  supplies are available.  They also offer specialized and passenger aircrafts able to carry freight in their belly hold. Most of the cargo operations involve long haul services. 

    Passenger operators will offer the freight capacity in the belly hold of their   aircrafts. For these operators, freight services are rather secondary and represent a source of additional income.  However, low cost airlines usually do not offer air cargo services. 

Exercise 1. Look up new words and word-combinations given below in your dictionary and memorize them:

	Feature, reliable, to predict, intelligently planned schedules, investments, stimulated tourism, to be pegged  with,  delivery  of  supplies, stringent array of restrictions, to be  impaired, beverages, freight, state-run oil marketing companies.


Exercise 2. Answer the questions:
   1. What is the importance of air transport in an economy?

   2.  What do we mean by transportation?

   3.  What is the importance of transportation? 

   4.  Could you recollect your recent tour and mode of transport?        

   5.  How can you identify the transportation system of your city/town/place?                   

   6.  What do you mean by low cost carrier (LCC)?    

   7.  What are the major categories of air passengers?

 Exercise 3. Make the statements positive (negative)

1.  Air transport has revolutionized the geographical aspect of distances. 

2.   Business  people  are  among  the  biggest  users  of  airline  facilities .

3.   The improved facilities have stimulated tourism, and the expansion of tourism     has stimulated transport. 

4. Transport  policies  and  decisions    of  governments  can  make  a  big  difference  in  the  destinations  available  to  tourists,

5.  Transport  is  the  cause  and  the  effect  of  the  growth  of  tourism .
6. They are usually referred  to as  regional  jets  that  serve   point  services  between  large  city  pairs.
7.  Freight services are rather secondary and represent a source of additional income. 

Exercise 4. Match the left part with the right:

	1. First the explorers traveled the world
	a) traveling became a mundane activity taking place in an organized environment; tourism,

	2.  As time moved on and as transportation became more reliable
	b).to learn more about geographical regions, potential markets and to exploit resources.

	3. Well organized terminals and intelligently planned schedules are
	c) tourists will  use  any     transportation  mode.

	4. In  order  to  access  the  areas  that  are  mainly  aimed,  
	d) essential in promoting effective transportation facilities for tourists, 

notably   since the industry is growing at a fast rate.

	5. One  dimension  concerns  the  openness  to  tourism  through  travel  visa  restrictions,  
	e) the tourist  industry  might  be  impaired  in  its  development.

	6. If the public sector does not cope with the  demand  in  terms  of  transport  infrastructures,  


	f) which  vary  substantially depending on the countries of origin of tourists


Exercise 5. Ask questions to the given answers:
Question: ___________________________________________?

    Answer: Accessibility is the main function behind the basics of tourism   transport.
2) Question: ___________________________________________?
    Answer: Transport  is  the  cause  and  the  effect  of  the  growth  of  tourism.
3) Question: ___________________________________________?
    Answer: Unsurprisingly, travelers from  developed  countries,  particularly  Europe,  are  facing  the  least  restrictions  while  travelers  from developing countries are facing a much more stringent array of restrictions
4) Question: ___________________________________________?
    Answer: Air transport has revolutionized the geographical aspect of distances
5) Question: ___________________________________________?
    Answer: There are a variety of aircraft capable of crossing the oceans and linking together the continents.
Exercise 6. Compose a story on one of the topics below (up to 100 words):
1. Tourism   and Transport
2. Air Transport

3. Transport network
Lesson 10

 Read the text: 

TRANSPORT   NETWORK (Part 2)                               

Rail   Transportation 

   The  rail  travel  has  emerged  as  the  dominant  form  of  mass  public  transport  before   making  it  a  second  choice  as  a  traveling  mode. The railway systems of several countries, notably in Europe, have seen massive investments for long-distance routes and high speed services. Due to the scenery or the amenities provided, rail transportation can also be a tourist destination in itself. Several short rail lines that no longer had commercial potential have been converted for tourism. 

   Rail  Transportation  and  Rail  Lines,  primitive  rail  systems,  existed  by  the  17th   the  product  of  the  industrial  era, and played  a  major  role  in  the  economic  development  of   Western  Europe,  North America  and  Japan.  It  represented  a  major  improvement  in  land transport technology and has obviously introduced important changes in the movement of  freight  and  passengers. This  was  not  necessarily  because  of  its  capacity  to  carry  heavy     loads, since maritime transportation excelled at doing so, but because of the time element.  

   Rail transport systems dramatically improved travel time as well as the possibility to offer  reliable  and  consistent  schedules  that  could  be  included  in  the  planning  of  economic  activities  such  as  production  and  distribution.  

   The coherence of economic activities and social interactions was thus substantially improved.   With the introduction of the steam locomotive in 1829, a mechanized land transport system   established differently because of the variety of strategies to be achieved, namely access to  companies were mainly point  to  point  ventures  with  the  company  often  taking the  name of  the  serviced  destinations.  As  the  rail  system  expanded,  several  mergers  took  place which  lead  to  rather  peculiar  semantic  results.  

   Operating  a  rail  system  involves  using  regular  (scheduled),  but  rigid,  services.  Rail transportation, like roads, has an important relationship with space, since it is the transport mode the most constrained by the physiography.  These constraints are mainly technical   and operational:  

    Space consumption:  Rail transportation has a low level of space consumption   along lines, but its terminals are important consumers of space, especially in urban   areas.  This increases operation costs substantially.  Still, rail terminals tend to be centrally located and accessible. A major issue concerns rights of way that represent gradient and turns: Rail transportation can support a gradient of up to 4% (e.g. 40 meters per kilometer), but freight trains rarely tolerate more than 1%. This implies that are also important as they involve more energy consumption, particularly for freight trains traveling over long distances. For turns, the minimal curvature radius is 100 meters,  but  radiuses  of  1  km  for  a  speed  of  150  km/hr  and  4  km  for  a  speed  of  300  km/hr. are  needed. 

    Vehicles:  steam  to  diesel  (mainly  for  freight  in  the  United  States)  and  electric  (mainly  for   passengers in Europe). The recent trend has been a specialization of freight wagons, such as hopper wagons (grain, potash and fertilizers), triple hopper wagons (sand,  goods, containers), tanker wagons (petrochemical products), box wagons (livestock,  paper,  manufactured  goods),  car  wagons  and  passengers  wagons. 

        Network structure: Relates to the ownership of tracks and rolling stock, maximum. When tracks are privately owned, the operator is free to allocate its services without much competitive hindrance.  However, if the tracks are  publically owned,  they are often  reserved  for  a  national  rail  carrier. 

Exercise 1. Look up new words and word-combinations given below in your dictionary and memorize them: 

	rail  travel; dominant  form; traveling mode; long-distance routes; high speed services; amenities; tourist destination; rail lines; land transport technology; freight; maritime transportation; constraints; energy consumption; minimal curvature radius; rolling stock; bidding  process.


Exercise 2. Answer the questions:

1) Can you explain the importance of a rail transport in India? 

2) What is the structural network of Indian railways? 

3) What  are  the  technical  and  operational  constraints  in  railways  track  expansion?  

4) Can the rail transportation support a gradient of up to 4%?
5) Is the operator  free to allocate its services without much competitive hindrance?

Exercise 3. Open brackets choosing the right words:

The  (rail/air) travel  has  emerged  as  the  dominant (type/form) of  mass  public  transport  before   making  it  a  second  choice  as  a  (trip/traveling) mode. The railway systems of several (states/countries), notably in Europe, have seen massive investments for long-distance (ways/routes) and (high/low) speed services.

Exercise 4. Match the left part with the right:

	1. The railway systems of several countries, notably in Europe, have seen 
	a). and has obviously introduced important changes in the movement of  freight  and  passengers

	2. It  represented  a  major  improvement  in  land transport technology
	b). several  mergers  took  place which  lead  to  rather  peculiar  semantic  results

	3. Rail transport systems dramatically improved travel time 
	c). thus substantially improved.

	4. The coherence of economic activities and social interactions was 
	d). as well as the possibility to offer  reliable  and  consistent  schedules

	5. As  the  rail  system  expanded,  
	e). massive investments for long-distance routes and high speed services.


Exercise 5. Fill in the gap with an appropriate word and word combination.
a) consumers ; b) space ; c) substantially ; d) urban; e) gradient ; f) centrally
Rail transportation has a low level of__1__ consumption   along lines, but its terminals are important __2__ consumers of space, especially in __3__ urban   areas.  This increases operation costs __4__ substantially.  Still, rail terminals tend to be __5__ located and accessible. A major issue concerns rights of way that represent __6__ and turns.
Exercise 6. Describe marketing; managers; retail travel agency; wholesale travel agency; mark up price using the suggested words and expressions as in example:

	Rail   Transportation 

 the, methods, for, passengers, one, carrying, or, by, goods, to, another, place, system, example:

The system or methods for carrying passengers or goods by rail from one place to another 


	Space consumption
Has, rail, level, a, low, of, areas, are, space, lines, along, of, terminals, its consumers, consumption, space, important, transportation, especially, but, in.


	Network structure

Roads, the system, etc. of, cross, that, other, each, connected, other, each, are, to. 

to maximum, the, tracks, ownership, of, and stock, rolling, relates.


	Energy consumption

That, this, implies, are, important, also, as, they, distances, more, energy, involve consumption, for, freight, particularly, traveling, trains , over, long .


	


Exercise 7. Ask questions to the given answers:

1) Question: ___________________________________________?

    Answer: The  rail  travel  has  emerged  as  the  dominant  form  of  mass  public  transport  .
2) Question: ___________________________________________?
    Answer: rail transportation can also be a tourist destination in itself. 
3) Question: ___________________________________________?
    Answer: Rail transport systems dramatically improved travel time as well as the possibility to offer reliable and consistent schedules.
4) Question: ___________________________________________?
    Answer:  Operating  a  rail  system  involves  using  regular  (scheduled),  but  rigid,  services.
5) Question: ___________________________________________?
    Answer:  Still, rail terminals tend to be centrally located and accessible. 
Exercise 8. Compose a story on one of the topics (up to 100 words):
1. Rail   Transportation 

2. Rail transport systems.

3. Vehicles.

Lesson 11

Read the text: 

TRANSPORT NETWORK (Part 3)                               

Car traveling: It is usually an independent means of transport. The driver decides where, when and how he is going to get to a destination. It is usually cheaper since roads fees are not directly paid but are rather from taxes. It is the only transportation mode that does not require transfers, in the sense that the whole journey, from door to door can be achieved without even stopping. Car transport is the dominant mode in world tourism (77% of all journeys), notably because of advantages such as flexibility, price, and independence. Tourists will often rent cars to journey within their destinations, which has triggered an active clustering of car rental companies have emerged adjacent to main transport terminals (airports, train stations) and tourist venues.

Coach traveling: This type of mode of transport uses the same road network as cars. Coaches are well suited for local mass tourism but can be perceived as a nuisance if in too large numbers since they require a large amount of parking space. They can be used for short duration local tours (hours) but also can be set for multi-days journeys where the coach is the conveyance.

Car Rental: Car rental companies operate by purchasing or leasing a number of fleet vehicles and renting them to their customers for a fee. Rental fleets can be structured in several ways. They can be owned outright (these are known as ‘risk vehicles’, because the car rental operator is taking a risk on how much the vehicle will be sold for when it is removed from service), they can be leased, or they can be owned under a guaranteed buy-back program arranged directly through a manufacturer or manufacturer’s financial arm (these are known as ‘repurchase vehicles’ because the manufacturer outlines the exact price of original sale and of repurchase at the end of a defined term). At the end of a rental vehicle’s useful life, rental companies will often sell them into the used car market to dealers across the country via several methods, including direct-to-dealer and via specialized wholesale auctions companies (such as Manheim Auctions in the USA). Dealers generally will go through an inspection of the vehicles to make sure they comply with the safety standards of that dealership and then sell the car to the public. Many of these are known as program vehicles in the representation by the selling dealer.

Car Rental System: Most car rental offices offer a range of vehicle sizes to suit a variety of budgets and space requirements and some additionally offer specialized vehicles to suit its location such as convertibles, prestige models, hybrid/electric vehicles or SUVs and passenger vans. At major airports or in larger cities, some independent car rental agencies offer high-end vehicles for rent. Some specialized companies such as Rent-a-Wreck offer older vehicles at reduced prices. To allow for a uniform classification and easy comparison of Car rentals are subject to many conditions, which vary from one country to another. Generally, the vehicle must be returned in the same condition it was rented in, and often must not exceed mileage restrictions, otherwise extra fees may be incurred.

Exercise 1. Read and memorize using a dictionary: 

	destination, roads fee, tax, flexibility, adjacent, venue, coach, nuisance, conveyance, leasing, outright, car rental operator, buy-back program, comply, dealership, passenger van, exceed, mileage, incur.


Exercise 2. Answer the questions:

1. Why is car traveling popular?

2. Is it cheap?

3. Why is coach traveling inconvenient?

4. How is car rental organized?

5. What happens to a car at the end of a rental vehicle’s useful life?

Exercise 3. Match the left part with the right:

	1. They can be used for short duration local tours, 
	a) or they can be owned under a guaranteed buy-back program arranged directly through a manufacturer or manufacturer’s financial arm.

	2. They can be owned outright, they can be leased,
	b) and how he is going to get to a destination.

	3. At major airports or in larger cities, some independent car rental agencies
	c) but also can be set for multi-days journeys where the coach is the conveyance.

	4. The driver decides where, when
	d) in the representation by the selling dealer.

	5. Many of these are known as program vehicles
	e) offer high-end vehicles for rent.


Exercise 4. Fill in the gap with an appropriate word and word combination.

a) reduced;  b) allow; c) vary; d) offer; e) specialized.

Some ___1___ companies such as Rent-a-Wreck ___2___ older vehicles at ___3___ prices. To ___4___ for a uniform classification and easy comparison of car rentals are subject to many conditions, which ___5___ from one country to another and from one company to another.

Exercise 5. Make the statements positive (negative):

1.  Car traveling is usually an independent means of transport.

2.  Tourists will often rent cars to journey within their destinations.

3.  This type of mode of transport uses the same road network as cars. 

4.  Most car rental offices offer a range of vehicle sizes to suit a variety of budgets and space requirements.

5.  The vehicle must be returned in the same condition it was rented in, and often must not exceed mileage restrictions, otherwise extra fees may be incurred.

Exercise 6. Ask questions to the given answers:

1. Question: ________________________________________________?

     Answer:  Because tourists will often rent cars to journey within their destinations.

2.  Question: ________________________________________________?

     Answer:  Car rental companies do.

3. Question: ________________________________________________?

Answer: because the car rental operator is taking a risk on how much the vehicle will be sold for when it is removed from service.

4. Question: ________________________________________________?

Answer: At major airports or in larger cities.

5. Question: ________________________________________________?

Answer: to make sure they comply with the safety standards of that dealership.

Exercise 7. Compose a story on one of the topics (up to 100 words):

1. The advantages and disadvantages of car traveling 

2. 
The advantages and disadvantages of coach traveling

3. Car Rental System

Lesson 12

Read the text:

Shipping

The shipping is the physical process of transporting commodities and merchandise goods and cargo by sea, and is extended to refer to transport by land or air (International English: “carriage”). “Logistics” is a term borrowed from the military environment, is also fashionably used in the same sense.

Land or “ground” shipping can be by train or by truck (International English: lorry). In air and sea shipments, ground transport is required to take the cargo from its place of origin to the airport or seaport and then to its destination because it is not always possible to establish a production facility near ports due to limited coastlines of countries. Ground transport is typically more affordable than air, but more expensive than sea especially in developing countries like India, where inland infrastructure is not efficient. Shipment of cargo by trucks, directly from the shipper’s place to the destination, is known as a door-to-door shipment and more formally as multimodal transport. Trucks and trains make deliveries to seaports and airports where cargo is moved in bulk.

Much shipping is done aboard actual ships. An individual nation’s fleet and the people who crew it are referred to as its merchant navy or merchant marine. Merchant shipping is like lifeblood to the world economy, carrying 90% of international trade with 102,194 commercial ships worldwide.

Cruises: The cruises are mainly concentrated towards short sea journeys of about a week. Cruising has become a significant tourist industry; big cruisers are like floating resorts where guests can enjoy luxury and entertainment while moving towards their multiple destinations. The international market for cruising was about 18.3 million tourists in 2010, which showed an annual growth rate of above 7% since 1990. The main cruise markets are the Caribbean and the Mediterranean, which Alaska and Northern Europe fjords also popular during the summer season. This industry is characterized by a high level of market concentration with a few companies, such as Carnival Corporation and Royal Caribbean Cruises who account for about 70% of the market. The impacts of cruising on the local economy are mitigated as the strategy of cruising companies is to retain as much income as possible. This implies that tourists spend most of their money in the cruise ship itself (gift shops, entertainment, casinos, bars, etc.) or on island facilities owned by cruise shipping companies.

Star Cruises: Star Cruises a member of Genting Hong Kong, is the third largest cruise line in the world behind companies such as Carnival Corporation and Royal Caribbean Cruises. Star Cruises dominates the Asia-Pacific market and is owned by Genting Hong Kong who also owns 50% of the Norwegian Cruise Line, and NCL America with a total combined fleet of 18 ships and over 35,000 berths. The company is listed on the Hong Kong Stock Exchange and the Singapore Exchange.

Star Cruises is credited with almost single handedly developing the cruise industry in the Asia-Pacific region.

Exercise 1. Read and memorize using a dictionary: 

	Shipping, commodity, merchandise, cargo, carriage, logistics, truck, lorry, multimodal transport, merchant marine, cruiser, float, mitigate


Exercise 2. Answer the questions:

1. What is the most expensive transport?
2. What is the cheapest transport?
3. Where do trucks and trains make deliveries to?
4. Which cruise routes are the most popular?

5. How many ships does NCL America have?
Exercise 3. Match English words and word-groups with their definitions:
	1. Shipping
	a) are like floating resorts where guests can enjoy luxury and entertainment while moving towards their multiple destinations.

	2. Door-to-door shipment
	b) is the term which means same as shipping.

	3. Logistics
	c) is shipment of cargo by trucks, directly from the shipper’s place to the destination.

	4. Merchant marine
	d) is the physical process of transporting commodities and merchandise goods and cargo by sea, land or air.

	5. Big cruisers
	e) is an individual nation’s fleet and the people who crew it.


Exercise 4. Fill in the gap with an appropriate word and word combination.

a) cargo; b) air; c) facility; d) ground; e) sea; f) coastlines; g) destination.

In ___1___ and ___2___ shipments, ___3___ transport is required to take the ___4___ from its place of origin to the airport or seaport and then to its ___5___ because it is not always possible to establish a production ___6___ near ports due to limited___7___ of countries.

Exercise 5. Find the most important sentences in each paragraph.

Exercise 6. Ask questions to the given answers:

1. Question: ________________________________________________?

     Answer: It was borrowed from military environment.

2. Question: ________________________________________________?

     Answer: Lorry is.

3. Question: ________________________________________________?

     Answer: 90% of international trade.

4. Question: ________________________________________________?

     Answer: 18.3 million tourists in 2010.

5. Question: ________________________________________________?

     Answer: In the cruise ship itself or on island facilities owned by cruise shipping companies.
Exercise 7. Compose a story on one of the topics (up to 100 words):

1. Air, sea and ground shipping

2. Touristic cruises

3. Star Cruises

Lesson 13

Read the text:

Itinerary Planning

Itinerary is developed to perform the sales process. It tries to solve the problems created by service nature, “here and there” nature and synchronized effort nature. Tangible products are weighted, measured but service is measured in duration. Itinerary is prepared to identify the duration of service, tangible and intangible nature of service, solves the problem of immovability of tourism products. The other interesting fact of tourism is to have point of sales (POS) and point of service delivery (POSD) in different places. Itinerary solves the problems of joint efforts also. An itinerary is the combination of the different components of the tourism to form a product ready for sale. So, it explains how different components of tourism are joined together. The travel agencies produce the tourism product that is to produce the itinerary.

•
A detailed plan for a journey, esp. a list of places to visit.

•
A line of travel, route.

•
An account of a journey.

•
A guidebook for travelers- Travel plan, schedule, course, record of a journey and so on.

Example: Their trip’s itinerary was disrupted by an unexpected snow storm.

Importance of Travel Itinerary

If you arrange your own travel plans, a travel itinerary is a key component of staying organized and being able to maximize your vacation time. You can determine how many sights and/or activities you can squeeze in comfortably. Some people might prefer to plan a lot less and take it day by day, but when you’re spending a lot of money, you should get to see and do as much as you can.

Types of Tour Itinerary

There are three types of itineraries.

1.
Skeletal: Proposed and preliminary schedule of activities.

2.
Technical: specifies the details, like the scheduled transportation, arrival and departure schedules, duration of sightseeing, land travel time, type of accommodation and so on.

3.
Descriptive: provides a narrative of the planned activities and destinations visited. It’s produced for marketing purposes.

Itineraries are also differentiated According to the Person for it is prepared for, which are:

1.
Tourist itinerary: short itinerary which can be included in the tour brochure. It emphasizes on the basic things that the tourist need and want to know relating to all the aspects of the tour. This document provides him the essential information such as departure point/time, check in - check out time, etc.

2.
Tour Manager’s itinerary: this is the most comprehensive type of itinerary. It includes information about all tour related elements, which are passenger list, accommodation allotment, special requirements, transportation arrangements etc.

3.
Vendor’s itinerary: (Vendors - Hotels, Ground services, Guides, etc.): Providing a general tour itinerary to the vendors help them to offer scheduled services & facilities to the tourists.

4.
Bus driver itinerary: includes pickup points, turn around points, route map, drop-off points, sightseeing points & schedule. etc. to give him better understanding of his job.

5.
Tour Escort itinerary: Similar to the Manager’s itinerary but with lesser details.

Exercise 1. Read and memorize using a dictionary: 

	Itinerary, tangible, immovability, skeletal, sightseeing, tour brochure, emphasize, essential, departure point, check in, check out, comprehensive, passenger list, accommodation allotment, special requirements, transportation arrangements, pickup points, turn around points, route map, drop-off points, schedule


Exercise 2. Answer the questions:

1. What is itinerary developed for?
2. What does a tourism product include?
3. Why is travel itinerary important?
4. What are the main types of tour itineraries?

5. What is the difference between tourist itinerary and vendor’s itinerary?

Exercise 3. Match the left part with the right:

	1. Itinerary is prepared to identify
	a) of the tourism to form a product ready for sale.

	2. An itinerary is the combination of the different components
	b) and point of service delivery in different places.

	3. You can determine how many sights and/or
	c) information such as departure point/time, check in - check out time.

	4. This document provides him the essential
	d) the duration of service, tangible and intangible nature of service, solves the problem of immovability of tourism products.

	5. The other interesting fact of tourism is to have point of sales
	e) activities you can squeeze in comfortably.


Exercise 4. Fill in the gap with an appropriate word and word combination.

a) passenger; b) requirements; c) comprehensive; d) arrangements; e) related; f) accommodation.

Tour Manager’s itinerary is the most ___1___ type of itinerary. It includes information about all tour ___2___ elements, which are ___3___ list, ___4___ allotment, special ___5___, transportation ___6___.

Exercise 5. Find the most important sentences in each paragraph.

Exercise 6. Ask questions to the given answers:

1. Question: ________________________________________________?

     Answer: It explains how different components of tourism are joined together.

2. Question: ________________________________________________?

     Answer: Their trip’s itinerary was.

3. Question: ________________________________________________?

     Answer: It provides a narrative of the planned activities and destinations visited.

4. Question: ________________________________________________?

     Answer: to give him better understanding of his job.

5. Question: ________________________________________________?

     Answer: It is similar to the manager’s itinerary but with lesser details.

Exercise 7. Compose a story on one of the topics (up to 100 words):

1. What is travel itinerary and why do we need it?

2. Types of tour itinerary

Lesson 14

Read the text:

Meaning and Classifications of Tour Packages

The package tour business was planned and organized after the conduct of organized package tour to Paris in 1855 by Thomas Cook. Package holidays can be escorted or unescorted given the needs and demands of customers. A package tour comprises a combination of two or more components of services with an objective of helping the clients or customers save time and cost and avoid uncertainties. It largely includes the services of transport, accommodation, food, guide and other miscellaneous services. Moreover, transport and accommodation form a significant proportion of the cost and service of any organized package tour.

These services are offered at inclusive prices and customers primarily prefer to pay a single price at one place as it is convenient for the high-end customers. Thus, pre-arranged services are selected to be incorporated in the package on the basis of the quality of services and good will of the service providers. In addition, the design of package tour is done taking the travel trends and motivation into consideration. Hence, tour operators evolve strategies to increase the perceived value by combining complimentary products and services in more attractive ways. Increasing the value and demand for a tourism product through packaging and partnership is the ultimate objective of the tour operation business.

Classification of Package Tours

The tour operator is a consolidator or wholesaler in assembling primary and related services with a different price tag. However, packages are designed for the independent and group tours after making comprehensive study and analysis. Broadly, all these package tours provide a bundle of services to the customers who are generally leisure and business tourists. The classification is made on the basis of the operation and types of services. Given the nature of package tour business, it may be named as group tour, individual tour, sponsored tour, special interest tour and common interest tour, guided tour, and escorted tour. 

Escorted Tour: An escorted tour is accompanied by qualified, trained and experienced tour managers or guides, who provide information and assistance to the group at the origin, en-route and the destinations about flight boarding, and baggage handling, hotel check-in, meal arrangements along with interpretation about the places of tourist importance during sightseeing. 

Independent Tour: A package tour is designed for independent tourists or free independent travelers. They are very much particular about selecting types of destinations, accommodation, and transportation as it suits the budget, comfort and time. Each individual element of service is purchased or a combination of components services is included in package. The independent tour largely includes domestic air tickets, hotel room services, processing of travel formalities, arrival and departure transfer and sightseeing. Other services include adventure sports, cultural events, and health related activities that generally enhance value of the independent tour. The cost of the package tour is relatively high as it includes most of the customized services. 

Incentivized Tour: It is organized package tour that is conducted for employees with the sponsorship from the business firms or corporate houses. It is an incentive or intangible reward for employees given periodically as per the organization’s policy. 

Exercise 1. Read and memorize using a dictionary: 

	comprise, uncertainty, miscellaneous, inclusive, the high-end customers, pre-arranged, evolve, complimentary, consolidator, an escorted tour, independent tour, domestic air tickets, enhance.


Exercise 2. Answer the questions:

1. What does a package tour comprise?
2. What is the ultimate objective of the tour operation business?

3. What is the tour operator’s role?

4. How are package tours classified?

5. What is escorted tour?

Exercise 3. Match the left part with the right:

	1. Package holidays can be escorted or unescorted
	a) domestic air tickets, hotel room services, processing of travel formalities, arrival and departure transfer and sightseeing.

	2. They are very much particular about selecting types
	b) given the needs and demands of customers.

	3. The independent tour largely includes
	c) of destinations, accommodation, and transportation as it suits the budget, comfort and time.

	4. The cost of the package tour is
	d) for employees given periodically as per the organization’s policy.

	5. It is an incentive or intangible reward
	e) relatively high as it includes most of the customized services.


Exercise 4. Fill in the gap with an appropriate word and word combination.

c) Domestic f) services a) travel e) transfer b) events d) activities

The independent tour largely includes ___1___ air tickets, hotel room ___2___, processing of ___3___ formalities, arrival and departure ___4___ and sightseeing. Other services include adventure sports, cultural ___5___, and health related ___6___ that generally enhance value of the independent tour.

Exercise 5. Find the most important sentences in each paragraph.

Exercise 6. Ask questions to the given answers:

1. Question: ________________________________________________?

     Answer: In 1855.

2. Question: ________________________________________________?

     Answer: It is done to increase the perceived value by combining complimentary products and services in more attractive ways.

3. Question: ________________________________________________?

     Answer: They are group tour, individual tour, sponsored tour, special interest tour and common interest tour, guided tour, and escorted tour.

4. Question: ________________________________________________?

     Answer: Qualified, trained and experienced tour managers or guides do.

5. Question: ________________________________________________?

     Answer: It includes domestic air tickets, hotel room services, processing of travel formalities, arrival and departure transfer and sightseeing.

Exercise 7. Compose a story on one of the topics (up to 100 words):

1. Meaning of Tour Packages

2. Classification of Package Tours

Lesson 15

Read the text:

Government and professional bodies

The tourism industry is based on many different components and interrelated parts. For example, transport, accommodation, attractions, activities, marketing and government regulation. Virtually every country in the world has a national body responsible for tourism. It can be part of a ministry, a constituted part of a government department or an organization with a separate legal status. 

Professional bodies play a major role in tourism influencing industry-wide strategies and practices because they represent the industry. These associations provide a common platform to solve many problems of the members such as training, common code of conduct, airlines commission or any other. Essentially, every travel company should be approved by these associations to avail financial and non-financial incentives and commissions from airlines, hotels, railways etc. 

In recent years tourism has become one of the fastest growing sectors of the world economy and is widely recognized for its contribution to regional and national economic development. In a diverse and fragmented tourism industry, there has arisen a need for integration or you can say some kind of collaboration or partnerships to achieve broad-based support for policies within the industry. Integration in tourism development is a recent phenomenon. It is an essential approach to tourism development, particularly in developing countries. It has become clear to governments and professional bodies that no one individual organization can be effectively responsible for the development of tourism. There is a recognized need for coordination and cooperation between government and professional bodies. 

The government, as an “agent of development”, may work to achieve optimal exploitation of public resources and services, safeguarding the environment and developing human resources. A good integration involves a clear definition of roles, competencies, responsibilities and advantages both in government and professional bodies. Integration must be based on agreements which show the economic benefits for both the government and professional bodies. Government has to play an important role in new ways of organizing this co-operation, notably by defining a clear national strategy for tourism policy which will stimulate and guide innovative partnerships and give incentives to all individual partners to participate in the development. Effective integration between government and professional bodies can deliver significant benefits in the form of:

•
Cohesive, shared objectives and vision, increasing the likelihood of successful delivery,

•
Co-ordination of development and marketing budgets and activities,

•
Improved communication and understanding, and mutual respect between local authority and industry,

•
Improved resource efficiency,

•
Non-duplication of activities,

•
Coordinated research and development activities,

•
A collective “voice” for the industry, increasing power and influence,

•
Engagement of industry and the community to deliver sustainable tourism objectives,

•
Coordinated, targeted and cost-effective marketing/promotion.

Exercise 1. Read and memorize using a dictionary: 

	interrelated, legal status, common code of conduct, contribution, collaboration, cohesive, non-duplication, sustainable, cost-effective marketing, incentive, integration , broad-based support


Exercise 2. Answer the questions:

1. What is the tourism industry based on?

2. Is there a national body responsible for tourism?

3. What role do professional bodies play in tourism and why?

4. What problems do they solve?

5. Why has tourism become one of the fastest growing sectors of the world economy?

Exercise 3. Match the left part with the right:

	1. It has become clear to governments and professional bodies
	a) body responsible for tourism.

	2. Government has to play an important role in new ways of organizing
	b) for integration or you can say some kind of collaboration or partnerships to achieve broad-based support for policies within the industry.

	3. In a diverse and fragmented tourism industry, there has arisen a need
	c) this co-operation, notably by defining a clear national strategy for tourism policy which will stimulate and guide innovative partnerships and give incentives to all individual partners to participate in the development.

	4. Virtually every country in the world has a national
	d) particularly in developing countries.

	5. It is an essential approach to tourism development,
	e) that no one individual organization can be effectively responsible for the development of tourism.


Exercise 4. Fill in the gap with an appropriate word and word combination: a) integration; b) development; c) collaboration; d) sectors; 

e) contribution; f) industry 

In recent years tourism has become one of the fastest growing ___1___ of the world economy and is widely recognized for its ___2___ to regional and national economic ___3___. In a diverse and fragmented tourism ___4___, there has arisen a need for ___5___ or you can say some kind of ___6___ or partnerships to achieve broad-based support for policies within the industry.

Exercise 5. Find the most important sentences in each paragraph.

Exercise 6. Ask questions to the given answers:

1. Question: ________________________________________________?

     Answer: It involves a clear definition of roles, competencies, responsibilities and advantages both in government and professional bodies.

2. Question: ________________________________________________?

     Answer: Integration must be based on agreements which show the economic benefits for both the government and professional bodies.

3. Question: ________________________________________________?

     Answer: Cohesive, shared objectives and vision do.

4. Question: ________________________________________________?

     Answer: A collective “voice” for the industry does.

5. Question: ________________________________________________?

     Answer: It can be part of a ministry, a constituted part of a government department or an organization with a separate legal status.
Exercise 7. Compose a story on one of the topics (up to 100 words):

1. Tourism as one of the fastest growing sectors of the world economy
2. The role of government and professional bodies in tourism industry

3. The integration between government and professional bodies
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Lesson 1

Exercise 2. Answer the questions:

1. Travel business is a complex concept as the industry includes many activities, which together produce the tourist product that is travel experience.
2. Travel industry has been agreed as a service industry.
3. When people learned to differentiate between work and leisure then tourism started.
4. Tourism is regarded as experience industry where travel experience is sold as a commodity just like other household, recreation-oriented products.
5. Tourism is a single industry but it is made of different industries such as hotel, airlines, travel agency, trekking agency etc.
Exercise 3. Match English words and word-groups with their definitions:
1)а; 2)b; 3)c; 4)d; 5)e; 6)f; 7)g.

Exercise 4. Fill in the gap with an appropriate word and word combination.

1)а; 2)b; 3)d; 4)c; 5)e; 6)h; 7)g; 8)f.
Exercise 5. Match the left part with the right:
1)f; 2)b; 3)d; 4)c; 5)e; 6)a.

Exercise 6. Ask questions to the given answers:
1. How long was travel there?

2. How is tourism regarded?

3. What was the purpose of a travel?

4. How may a traveler organize his travel formalities?

5. What services may a travel agency secure?

Lesson 2

Exercise 2.Answer the questions:

1. Some agencies limit their activities to arranging travel and/or holidays to a specific area, but most cater for a very much wider demand and fulfill all the functions associated with acting as intermediary between the providers of holidays, transport, accommodation etc., and the client.
2. Travel agency sales clerks take bookings on behalf of tour operators, sell tickets for travel, make hotel bookings, take payments from the public and give advice, on types of holidays, methods of travel, passports, visas, travelers cheques, foreign currency etc.
3. There are different types of travel agencies:  retail travel agencies and wholesale travel agencies.
4. When a travel agency sells a tour package on marked up price, it means that first it marks up the cost of a tour and then sell it at a higher rate. The mark up price is the difference between retail price and wholesale cost.
5. Tourism is a single industry but it is made of different industries such as hotel, airlines, travel agency, trekking agency etc.
Exercise 3. Open brackets choosing the right words:

Travel agency sales (clerks) take bookings on behalf of tour (operators), sell (tickets) for travel, make hotel (bookings), take payments from the (public) and give advice, on types of (holidays), methods of (travel), passports, visas, travelers (cheques), foreign currency etc.

Exercise 4. Match the left part with the right:
1)a; 2)e; 3)d; 4)c; 5)b.

Exercise 5. Fill in the gap with an appropriate word and word combination.
1)a; 2)b; 3)c; 4)d; 5)e; 6)f.

Exercise 6. Describe marketing; managers; retail travel agency; wholesale travel agency; mark up price using the suggested words and expressions as in example:

Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational goals.

Managers and assistant managers are responsible for the day-to-day operation of branch offices.
A retail travel agency is defined as ‘a business that performs the following functions: quote fares and rates, make reservations, arrange travel tickets and accommodation, arrange travel insurance, foreign currency, documents and accept payments.’
These agencies are specialized in organizing package tours, which are marketed to the customers/tourists through the network of a retail travel agency or directly to the prospective clients (if the wholesale travel agency has a retail division).
The mark up price is the difference between retail price and wholesale cost.
Exercise 7. Ask questions to the given answers:

1) What companies are called Business Travel Houses?

2) Are the travel managers highly qualified and experienced?
3) How does a wholesale travel agency work?
4) What is the main source of revenue for a retail travel agency?
5) How is the work of the larger agencies organized?
Lesson 3

Exercise 2. Answer the questions:

1. Wholesale travel agencies assemble package holidays and sell them to the clients by retail travel agencies.
2. Practically, a wholesaler who sells package tours is called a tour operator. However, technically there is a difference between a wholesaler and a tour operator.
3. Although the holidays which are ‘manufactured’ by tour operators are usually sold by travel agents, some companies have their own retail outlets or sell direct to the public.
4. Generally a wholesaler receives volume discounts from principal suppliers because a wholesaler might agree to purchase a large number of seats from a particular airline or reserve a large number of rooms at a particular hotel and resort.
5. Tour operators generally offer variety of package tours to cater to the needs of different kind of travelers.

Exercise 3. Fill in the gap with an appropriate word and word combination.
1) a; 2)b; 5)c; 4)d; 3)e; 6)f; 7)g; 8)h.
Exercise 4. Match English words and word-groups with their definitions:

1. Package tour includes - air ticket, accommodation and sometimes other services may also be included in it such as entertainment, sightseeing and sports activities etc.

2. Wholesaler might agree to purchase a large number of seats from a particular airline or reserve a large number of rooms at a particular hotel and resort.
3. Tour operator is a wholesaler who sells package tours.

4. Consolidator is a wholesaler who sells tourists products individually without assembling them into package tours.

5. Manufacturers of tourism products can provide the services themselves as some have their own cars and coaches, hotels and other travel related services or can obtain these from other suppliers.
Exercise 5. Open brackets choosing the right words:

The larger the company, the more specialized each employee’s role becomes, e.g. there are those concerned with negotiating the various components of a holiday with carriers and hotel owners etc., those who produce the brochure or ‘label’ of the product, those involved with the research and development of new ideas or marketing them, and those dealing with reservations.

Exercise 6. Ask questions to the given answers:

1) What packages are referred to as “package tours”?

2) Is there a difference between a wholesaler and a tour operator?
3) What is peculiarity of tour operators’ activities?
4) Does a tour operator formulate a new tourist product?
5) How tour operators cater to the needs of different kind of travelers?
Lesson 4

Exercise 2. Answer the questions:

1. These are Inbound Tour Operators; Outbound Tour Operators; Domestic Tour Operators; Destination Management Companies/Ground Operators.
2. Essentially, tour operators need to adopt innovative marketing strategies and should introduce special interest tours to cater to special needs of the foreign tourists.
3. However, India’s outbound tourism is not only holiday oriented but it is business oriented too.
4. These are commonly known as handling agencies and their main function is to organize tour arrangements for incoming tourists on behalf of overseas operators.
5. To offset the loss of commissions, agents had to develop new sources of income. The most readily available source was service fees.
Exercise 3. Find the most important sentences in each paragraph.

1. Essentially, tour operators need to adopt innovative marketing strategies and should introduce special interest tours to cater to special needs of the foreign tourists.
2. Tour operators, who promote tours to foreign destinations, may be business tours or leisure tours are called outbound tour operators.
3. In general, these tour operators provide travel services within the boundary of home country and offer package tours to the travelers viz. domestic inclusive tours or independent tours.
4. When a tour operator himself promotes beach holidays, wildlife holidays, wildlife tours, heritage tours, cultural tours at different places, the difficulty arises.
5. In addition to charging fees, agents have also turned to selling more cruises and tour packages and shifted to an emphasis on leisure travel.
Exercise 4. Group the synonyms according to their similarity:

	1. customer-client, 2. Quantity-amount, 3. Requirement-request, 4. coming- next,

5. offset-shift, 6. Include-involve, 7. Concern-refer, 8. indispensable-essential,

9. estimation-evaluation.


Exercise 5. Describe outbound tour operators; inbound tour operators; domestic tour operators; ground operators; overseas operators; using the suggested words and expressions as in example:

	Outbound tour operators
Outbound tour operators, who promote tours to foreign destinations, may be business tours or leisure tours are called outbound tour operators.


	inbound tour operators
The operators who receive guests, clients/tourists and handle arrangements in the host country are called inbound tour operators.


	domestic tour operators
These tour operators provide travel services within the boundary of home country and offer package tours to the travelers’ viz. domestic inclusive tours or independent tours.


	ground operators

It is the ground operator who handles the incoming travelers in the same season but at different places ensures that the entire operation is according to the package tours or agreements.


	overseas operators
These are commonly known as handling agencies and their main function is to organize tour arrangements for incoming tourists on behalf of overseas operators.


Exercise 6. Ask questions to the given answers:

1) How do tour operators carry out their activities?

2) How does outbound tourism organize its business?
3) Who are domestic tour operators?
4) What has happened when a tour operator himself promotes his activities?
5) Have agents turned to selling more cruises and tour packages and shifted to an emphasis on leisure travel?
Lesson 5

Exercise 2.Answer the questions:

1. The Internet has changed the way commerce is conducted.
2. Many businesses use the Internet as a way to bypass product and service intermediaries and deal directly with consumers.
3. Consumers searched for information and booked online to make travel the most successful commercial sector on the Internet.
4. Horizontal integration is that taking place at any one level in the chain, while vertical integration describes the process of linking together organizations at different levels of the chain.
5. The major carriers built powerful websites where passengers could make reservations, review frequent flyer accounts, and check on the status of flights.
Exercise 3. Find the most important sentences in each paragraph.
1. The airlines have been a leader in aggressively using e-commerce.
2. Another important factor is that airlines now attempt to bypass travel agents.
3. The Internet has become the distribution channel of choice for the airlines, and they are aggressively pushing sales on their own sites.
4. They will maintain that position as long as they continue to deliver valuable service and save clients time and money.
5. These services can be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators who can be described as wholesalers of tourism.

Exercise 4. Fill in the blanks (gaps) with suitable words:

1) a; 2) b; 3) g; 4) d; 5) e; 6) f; 7) c; 8) h.

Exercise 5. Read the text and put the following sentences in correct order.
1) The airlines have been a leader in aggressively using e-commerce.
2) Another important factor is that airlines now attempt to bypass travel agents.
3) The Internet has become the distribution channel of choice for the airlines, and they are aggressively pushing sales on their own sites.
4) They will maintain that position as long as they continue to deliver valuable service and save clients time and money.
5) These services can be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators who can be described as wholesalers of tourism.
Exercise 6. Choose the correct verb forms
1. Such information (gave) the airlines a marketing advantage in creating direct relationships with consumers.
2. Traditional travel agents (will continue) to compete for sales with airline seats and online agencies.
3. They (will maintain) that position as long as they continue to deliver valuable service and save clients time and money.
4. The tourism product (consists) essentially of transport, accommodation and attractions, both constructed and natural.
5. These services (can) be sold to the tourist in a number of ways, either direct, through travel agents (the retailers of the tourism industry) or through tour operators.
6. The term marketing channel (is also used) to describe this system.
Lesson 6

Exercise 2. Answer the questions:

1. A tour operator will organize, package together different elements of the   tourism experience and offer them using ICT. These elements normally include transport, accommodation and other tourist services. 
2. The post-war boom in mass-market package holidays resulted in travel agencies on the main streets of most British towns catering to a working-class client.
3. If you  are  planning  to  go  to  tour  during  your  vacations. a travel agency  acts as an agent selling travel products and services  stock  in  hand. 
4. The British company Cox & Kings is sometimes said to be the oldest travel agency in the world.
5. The outcome of the post-war boom in mass-market package holidays resulted in contacting with general clients.

Exercise 3. Match English words and word-groups with their definitions:

 1) b; 2)a; 3)d; 4)f; 5)c; 6)e.
Exercise 4. Fill in the gap with an appropriate word and word combination.
1) a; 2)h; 3)d; 4)c; 5)f; 6)e .
Exercise 5.Match the left part with the right:

1) b; 2)a; 3)d; 4)d; 5)i; 6)e; 
 Exercise 6. Ask questions to the given answers:

1) Which is the best way to know what the operator does?

        2) When does a person become a tour agent?

3) Who is considered the agent of the company?
4) Did the development of commercial aviation have impact on the travel agencies?
5) In what countries have airlines stopped giving commission to travel agencies?
Lesson 7

Exercise 2. Answer the questions:

1. American agencies and tour operators are bonded  with the International Air Transport Association (IATA), for those who issue air tickets, Air Travel  Organizers’ Licensing (ATOL) for  those  who  order  tickets  in,  the  Association  of   British Travel Agents (ABTA) or the American Society of Travel Agents (ASTA), for those who sell package holidays on behalf of a tour  company.
2. The independent agencies, which are manager-owned and typically employ fewer than five staff, contrast with the larger chain agencies, located in prominent high street or shopping mall locations, which have high passer-by traffic,
3. An agency manager will have to be able to manage a group of staff and will also be engaged in the financial management of accounts and cash flow, the invoicing of clients and the controlling of expenditure in running the business.  

4. Travel agents typically deal with a diverse range of tasks including making reservations, planning itineraries (including complex round-the-world travel), calculating fares and charges, producing tickets advising clients on destinations, resorts, airline companies and a Wide range of travel products.

5. Travel agency staff requirements for communicating with clients are important to ensure all staff provide a high level of customer service so as to make sales and build the client base.
6. An agency manager will have to be able to manage a group of staff and will also be engaged in the financial management of accounts and cash flow, the invoicing of clients and the controlling of expenditure in running the business.  

7. Body language is also important as being alert, attentive, and willing to empathize  and  match  client  needs  with  available  products  is  key, maintaining  eye  contact, the  consumer  psychology  of  a  holiday  purchase,  where  an  agent  will  need  to  gradually understand  that is sought.

Exercise 4. Match the left part with the right:

1. In the case of a failure, they prefer, a refund.

 2. A travel agent is supposed to offer impartial travel advice to the customer, however, this function almost disappeared with the mass-market package holiday.

 3. Travel agents typically deal with a diverse range of tasks including: making reservations, etc.

4. Not only do travel agency staff need technical skills in reading timetables, calculating fares and an ability to write tickets, they also need good interpersonal skills in closing a sale and in being able to use technology.

5. An agency manager will have to be able to manage a group of staff.

6. It is critical to ensure all staff provide a high level of customer service so as to make sales and build the client base.

Exercise 5. Ask questions to the given answers:
1. In which way is a travel agent supposed to offer advice to the customer?

2. What principles should characterize success?
3. How can you describe the independent agencies which are manager-owned?

4. What tasks do travel agents typically deal with?

5. What do agents also need to be able to explain to the customer?
Lesson 8

Exercise 2. Answer the questions:

1) The changes that are happening in tourism business are connected with the development of tourism and the approaches. One approach  is  the  traditional,  multi-destination,  out-bound  travel  agency,  based  in  the  originating  location  of  the  traveler  and  the  other  is  the  destination  focused,  in-bound  travel  agency,  that  is  based  in  the  destination  and  delivers  an  expertise  on  that  location.
2) The sources of income for travel agency/tour operations are booking and selling airline tickets. 

3) Many  airlines  and  other  travel  companies pay commissions  to  travel  agents  on  each  ticket  sold.
4) The future of travel agents lies in working out new ways of dealing with the customers.
5) All travel websites that sell hotels online work together with global distribution system  (GDS), suppliers and hotels directly to search for room inventory.
Exercise 3. Fill in the gap with an appropriate word and word combination.

1) b; 2) a; 3)d 4)c ; 5)f ; 6 ) g ; 7) h
Exercise 4. Match the left part with the right:

1) b; 2)e; 3)d; 4)c; 5)a; 
Exercise 5. Open brackets choosing the right words:

1). web, 2).hotels, 3).site,4) .different.

Exercise 6. Ask questions to the given answers:

1) Where are smaller chains located?

 2) How many approaches are there for travel agencies?
 3) How do airlines and other travel companies cooperate with travel agents?
 4) What kind of services do the travel agencies use?
 5) What websites can visitors visit to compare accommodations by price and location?
Lesson 9
Exercise 2. Answer the questions:
   1. Traveling has always been an important feature of society.

   2. The transportation is a system or method for carrying passengers and goods from one place to another.

   3.  As transportation became more reliable, traveling became a mundane activity taking place in an organized environment: tourism.

   4.  Yes, I could. It was a trip by international bus to Hungary.

   5.  The transportation system of my city is well developed. We have a good system of public transportation, namely streetcars, trolleys, buses and taxis.                   

   6.  Low-Cost  Carrier  (LCC) Southwest Airlines could  carry  a  passenger  from   Tampa to Seattle and back, more than a hundred times farther for only slightly more than  jet planes  may  be  recognized.  

   7.  Business people are among the biggest users of airline facilities.

 Exercise 3. Make the statements positive (negative)

1.  Air transport has not revolutionized the geographical aspect of distances. 

2.   Business people are not among the biggest users of airline facilities.

3.   The improved facilities do not have stimulated tourism, and the expansion of tourism has stimulated transport. 

4. Transport  policies  and  decisions    of  governments  cannot  make  a  big  difference  in  the  destinations  available  to  tourists,

5.  Transport  is not the  cause  and  the  effect  of  the  growth  of  tourism.
6. They are not usually referred  to as  regional  jets  that  serve   point  services  between  large  city  pairs.
7.  Freight services are hardly secondary and represent a source of additional income. 

Exercise 4. Match the left part with the right:

 1. b, 2.e, 3.d, 4.c, 5.f, 6,e.

Exercise 5. Ask questions to the given answers:
1) What is accessibility in terms of the basics of tourism   transport?
2) How is transport associated with the growth of tourism?
3) What restrictions do travelers from different countries have?
4) What impact does the air transport have on the geographical distance?
5) What kind of planes can cover long distances linking together the continents?
Lesson 10

Exercise 2. Answer the questions:

1)  Rail  Transportation  and  Rail  Lines,  primitive  rail  systems,  played  a  major  role  in  the  economic  development of the country. 

2) Several short rail lines that no longer had commercial potential have been converted for tourism,

3)  It is the transport mode the most constrained by the physiography.  These constraints are mainly technical and operational:  

4)  Yes, it can.
5) When tracks are privately owned, the operator is free to allocate its services without   much competitive hindrance.
Exercise 3. Open brackets choosing the right words:

1).air, 2).form, 3).traveling, 4).countries, 5).routes, 6).high.

Exercise 4. Match the left part with the right:

1).e, 2).a, 3).d, 4).c, 5).b.

Exercise 5. Fill in the gap with an appropriate word and word combination.
a) consumers ; b) space ; c) substantially ; d) urban; e) gradient ; f) centrally
Exercise 6. Describe Rail Transportation, Space consumption, Network structure, Energy consumption using the suggested words and expressions as in example:

	Rail   Transportation 

 The system or methods for carrying passengers or goods by rail from one place to another 


	Space consumption
Rail transportation has a low level of space consumption along lines, but its terminals are important consumers of space, especially in urban   areas.  


	Network structure

 Relates to the ownership of tracks and rolling stock, maximum.   


	Energy consumption

This implies that are also important as they involve more energy consumption, particularly for freight trains traveling over long distances.


Exercise 7. Ask questions to the given answers:

1) How has the rail travel emerged?

 2) What is rail transportation?
 3) What was the benefits of the rail transport systems?
 4) What does a rail operation include?
 5) What are rail terminals?

Lesson 11

Answers to exercise 2:

1. Car traveling is popular, because of advantages such as flexibility, price, and independence. 

2. It is usually cheaper since roads fees are not directly paid but are rather from taxes. 

3. Mostly coach traveling is convenient, but coaches require a large amount of parking space. 

4. Car rental companies operate by purchasing or leasing a number of fleet vehicles and renting them to their customers for a fee. 

5. At the end of a rental vehicle’s useful life, rental companies will often sell them into the used car market to dealers across the country.

Answers to exercise 3:

1c 2a 3e 4b 5d

Answers to exercise 4:

1e 2d 3a 4b 5c

Answers to exercise 5:

1. Car traveling isn't usually an independent means of transport.

2. Tourists won't often rent cars to journey within their destinations.

3. This type of mode of transport doesn't use the same road network as cars. 

4. Most car rental offices don't offer a range of vehicle sizes to suit a variety of budgets and space requirements.

5. The vehicle mustn't be returned in the same condition it was rented in, and often must exceed mileage restrictions, otherwise extra fees may not be incurred.

Answers to exercise 6:

1. Why has an active clustering of car rental companies emerged adjacent to main transport terminals?

2. Who operates by purchasing or leasing a number of fleet vehicles and renting them to their customers for a fee?

3. Why are they called ‘risk vehicles’?

4. Where do some independent car rental agencies offer high-end vehicles for rent?

5. What do dealers generally go through an inspection of the vehicles for?

Lesson 12

Answers to exercise 2:

1. Air transport is the most expensive.

2. Sea transport is the cheapest.

3. They make deliveries to seaports and airports.

4. The Caribbean and the Mediterranean, Alaska and Northern Europe fjords are.

5. It has 18 ships.

Answers to exercise 3:

1d 2c 3b 4e 5a 

Answers to exercise 4:

1b 2e 3d 4a 5g 6c 7f

Answers to exercise 5:

1. The shipping is the physical process of transporting commodities and merchandise goods and cargo by sea, and is extended to refer to transport by land or air.

2. Land or “ground” shipping can be by train or by truck. Ground transport is typically more affordable than air, but more expensive than sea. Shipment of cargo by trucks, directly from the shipper’s place to the destination, is known as a door-to-door shipment.

3. Much shipping is done aboard actual ships. 

4. Cruising has become a significant tourist industry; big cruisers are like floating resorts where guests can enjoy luxury and entertainment while moving towards their multiple destinations.

5. Star Cruises dominates the Asia-Pacific market and is owned by Genting Hong Kong who also owns 50% of the Norwegian Cruise Line. 

Answers to exercise 6:

1. Where was the term "Logistics" borrowed from?

2. What is used for land or “ground” shipping?

3. How much of international trade does merchant shipping carry?

4. How many tourists did travel by cruising in 2010?

5. Where do tourists spend most of their money?

Lesson 13

Answers to exercise 2:

1. Itinerary is developed to perform the sales process.

2. A tourism product includes such aspects: 

•
A detailed plan for a journey;

•
A line of travel, route;

•
An account of a journey;

•
A guidebook for travelers.

3. A travel itinerary is important, because it is a key component of staying organized and being able to maximize your vacation time. 

4. The main types of tour itineraries are: skeletal, technical, descriptive.

5. Tourist itinerary is prepared for tourists and vendor’s itinerary is prepared for vendors.

Answers to exercise 3:

1d 2a 3e 4c 5b

Answers to exercise 4:

1c 2e 3a 4f 5b 6d

Answers to exercise 5:

1. It tries to solve the problems created by service nature, “here and there” nature and synchronized effort nature. An itinerary is the combination of the different components of the tourism to form a product ready for sale. 

2. If you arrange your own travel plans, a travel itinerary is a key component of staying organized and being able to maximize your vacation time.

3. There are three types of itineraries: skeletal, technical, descriptive.

4. Itineraries are also differentiated according to the person for it is prepared for, which are: tourist itinerary, tour manager’s itinerary, vendor’s itinerary, bus driver itinerary, tour escort itinerary. 

Answers to exercise 6:

1. What does an itinerary explain?

2. What was disrupted by an unexpected snow storm?

3. What information does a descriptive tour itinerary provide?

4. What is bus driver itinerary planned for?

5. What differs tour escort itinerary from manager’s itinerary?

Lesson 14

Answers to exercise 2:

1. A package tour comprises a combination of two or more components of services with an objective of helping the clients or customers save time and cost and avoid uncertainties.

2. Increasing the value and demand for a tourism product through packaging and partnership is the ultimate objective of the tour operation business.

3. The tour operator is a consolidator or wholesaler in assembling primary and related services with a different price tag. 

4. The classification is made on the basis of the operation and types of services. 

5. An escorted tour is a tour accompanied by qualified, trained and experienced tour managers or guides.

Answers to exercise 3:

1b 2c 3a 4e 5d

Answers to exercise 4:

1c 2f 3a 4e 5b 6d

Answers to exercise 5:

1. A package tour comprises a combination of two or more components of services with an objective of helping the clients or customers save time and cost and avoid uncertainties. It largely includes the services of transport, accommodation, food, guide and other miscellaneous services. 

2. Tour operators evolve strategies to increase the perceived value by combining complimentary products and services in more attractive ways. Increasing the value and demand for a tourism product through packaging and partnership is the ultimate objective of the tour operation business.

3. The tour operator is a consolidator or wholesaler in assembling primary and related services with a different price tag. However, packages are designed for the independent and group tours after making comprehensive study and analysis. 

4. An escorted tour is accompanied by qualified, trained and experienced tour managers or guides, who provide information and assistance to the group at the origin.

5. A package tour is designed for independent tourists or free independent travelers. They are very much particular about selecting types of destinations, accommodation, and transportation as it suits the budget, comfort and time. 

6. It is organized package tour that is conducted for employees with the sponsorship from the business firms or corporate houses. 

Answers to exercise 6:

1. When was the package tour business planned and organized?

2. Why do tour operators evolve strategies?

3. What are the names of package tours?

4. Who accompanies an escorted tour?

5. What does an independent tour include?

Lesson 15

Answers to exercise 2:

1. The tourism industry is based on many different components and interrelated parts, like transport, accommodation, attractions, activities, marketing and government regulation.

2. Yes, it is.

3. Professional bodies play a major role in tourism influencing industry-wide strategies and practices because they represent the industry. 

4. These associations provide a common platform to solve many problems of the members such as training, common code of conduct, airlines commission or any other. 

5. Tourism has become one of the fastest growing sectors of the world economy and is widely recognized for its contribution to regional and national economic development.

Answers to exercise 3:

1e 2c 3b 4a 5d

Answers to exercise 4:

1d 2e 3b 4f 5a 6c

Answers to exercise 5:

1. Virtually every country in the world has a national body responsible for tourism. It can be part of a ministry, a constituted part of a government department or an organization with a separate legal status. 

2. Professional bodies play a major role in tourism influencing industry-wide strategies and practices because they represent the industry. 

3. In recent years tourism has become one of the fastest growing sectors of the world economy and is widely recognized for its contribution to regional and national economic development. 

4. A good integration involves a clear definition of roles, competencies, responsibilities and advantages both in government and professional bodies. Integration must be based on agreements which show the economic benefits for both the government and professional bodies. 

Answers to exercise 6:

1. What does a good integration involve?

2. What must integration be based on?

3. What increases the likelihood of successful delivery?

4. What increases power and influence?

5. What national body is responsible for tourism?
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